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To  read  more  on  this  story,  go  to 
h  ttp://sea  ttlepi.  n  wsource.  com/specials/deafschool 


The  abuse  of  deaf  students  was  unheard 
of  until  one  newspaper  wrote  about  it. 


It  was  a  subject  that  state  officials  didn't  want  to  hear  about  or  talk  about;  the  history  of  sexual  abuse 
at  the  Washington  School  for  the  Deaf.  Seattle  Post-Intelligencer  reporter  Ruth  Teichroeb  made  sure 
the  stories  of  the  victims  were  heard  for  the  first  time.  Her  powerful  series  "Decades  of  Abuse"  not 
only  addressed  a  long-ignored  problem  in  Washington  state,  but  also  looked  at  the  national  situation. 

Bringing  the  facts  to  the  public  was  not  easy.  The  agencies  in  question  fought  to  keep  their  records 
secret.  In  some  cases,  it  took  the  newspaper's  legal  counsel  to  negotiate  compliance  of  Freedom  of 
Information  requests.  Throughout  her  six-month  investigation,  Teichroeb  was  persistent  in  her 
search  for  the  truth.  She  uncovered  that  at  least  half  of  the  nation's  50  taxpayer-funded  deaf  schools 
have  had  controversies  about  abuse  against  students.  Yet,  in  almost  every  case,  there  were  no  actions 
taken  to  address  the  problems. 


Since  the  series  appeared,  Washington  lawmakers  have  pledged  to  look 
into  the  abuse  pattern  and  Governor  Gary  Locke  has  appointed  a  panel 
to  oversee  reforms.  Nationally,  people  in  the  deaf  community  have 
applauded  Teichroeb's  reports  and  experts  are  calling  for  a  national 
monitoring  system  for  deaf  schools.  Providing  information  that  can  lead 
to  positive  change  is  one  more  way  Hearst  Newspapers  enrich  readers' 
lives  every  day. 
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Regardless  of  your  publication’s  size  or  staffing,  you  get  an 
interactive,  information-rich  site  and  get  it  quickly.  You’ll 
receive  all  the  benefits  of  the  latest  technology  without  any  of 
the  headaches  of  researching,  buying  and  staffing.  Visit  booth 
222  at  Interactive  Newspapers  Conference  for  more  info. 


There’s  now  a  way  to  have  a  content-iich  Web  site  for  your 
publication  that  offers  value  to  publishers,  the  best-packaged 
information  on  the  Internet  and  none  of  the  headaches  usual¬ 
ly  associated  widi  Web  publishing. 


Baseview  offers  an  integrated  Web-hosting  solution  that  fea¬ 
tures  all  the  hardware,  software  and  services  you  need  to  run  a 
vibrant  site.  We’re  here  to  help  you  build  an  online  communi¬ 
ty  that  revolves  around  the  information  you  gather  and  provide. 
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possess  a  computer-science,  management- 
information-system,  or  IT  degree.  It  is 
even  more  shocking  to  see  how  many  IT 
people  are  supporting  systems  and 
applications  for  which  they  have  received 
no  training. 

Because  of  the  constant  changes  in  the 
state  of  technology’,  the  problems  facing  IT 
cannot  be  eliminated  —  only  reduced. 

This  can  be  accomplished  by  management 
recruiting  qualified  IT  workers,  providing 
the  necessary  training  for  IT  workers,  and 
fully  invoK’ing  IT  in  the  selection  process 
for  applications  and  systems.  The  latter  is 
extremely  important  because  it  allows  IT 
to  standardize  on  operating  systems  and 
databases,  thereby  reducing  the  variety  of 
knowledge  needed  in  support.  Until  these 
steps  are  taken,  the  fioistration  that  both 
users  and  IT  professionals  feel  will 
continue  unheeded. 

DAVID  CONOVER 

SENIOR  SYSTEMS  ANALYST/DEVELOPER 
Erie  (Pa.)  Times-Neu's 
Information  Svstems 


Eric  Wolferman  cites  complex 
networks  as  the  main  culprit  in 
his  column  “‘Nasty’  netw’ork  news’^ 
[Dec.  10,  p.  tl2].  While  netw’orking 
issues  are  certainly  part  of  the  problem, 
they  are  generally  not  the  primary  source 
or  the  most  prevalent.  The  inability  of 
information-teehnology  (IT)  units  to 
quickly  solve  problems  is  centered  on  the 
complexities  of  newspaper  applications 
and  the  lack  of  proper  training  v\ithin  IT. 

Confronted  with  applications  such  as 
advertising,  billing,  circulation,  pagina¬ 
tion,  or  editorial,  IT  professionals  are 
expected  to  support  third-party  software 
running  on  unstable  operating  systems 
(OS)  and  interfacing  with  relational  data¬ 
bases.  While  many  canned  applications 
are  very  good,  a  great  deal  are  poorly 
written  and  fail  to  run  as  advertised, 
forcing  IT  to  WTite  custom  scripts  and 
code.  As  for  the  unstable  OS,  both  sen  er 
and  client  (user  desktops)  frequently 
require  rebooting  and  service-pack  fixes. 

When  a  problem  occurs,  a  user  only 
sees  that  his  application  does  not  work. 
The  IT  support  person  must  determine 
if  the  problem  lies  in  the  server  OS, 
client  OS,  third-party  software,  custom 
code,  or  relational  database.  Add  in  the 
networking  issues  that  Wolferman 
mentions,  along  with  problematic  users, 
and  the  level  of  complexity  surrounding 
the  problem  is  enormous. 

An  e.xtensive  level  of  knowledge  is 
required  to  troubleshoot  the  problem. 
Unfortunately,  many  IT  workers  are 
inadequately  trained  or  lack  the  proper 
foundation.  It  is  surprising  to  see  the 
number  of  IT  personnel  who  do  not 
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In  the  story  “2  q/’3  Journal  unions  OK 
cuts” (Jan.  28,  p.  4),  E&P  incorrectly 
reported  that  the  local  chapter  of  The 
Newspaper  Guild  had  approved  a 
reduction  in  Jorcea^The  Jersey  Journal 
in  Jersey  City,  N.J.  In  fact,  the  Guild's 
members  had  not  given  their  approval 
at  that  time,  although  they  have  since. 
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In  the  story  "A  Seattle  gay  weekly  folds.” 
(Jan.  21,  p.  9),  E&P  incorrectly  reported 
the  name  of  the  publisher  of  the  now- 
defunct  Seattle  Gay  Standard.  He  is 
Michael  C.  Bradbury. 


50  YEARS  AGO 


Fairfax  M.  Cone,  chairman  of  the 
Advertising  Council  and  president 
of  Foote.  Cone  &  Belding,  told 
fiPthis  week. 


had  another  record-breaking  year 
in  1951,  going  over  the  54-million 
mark  for  the  first  time,  according 
to  the  32nd  annual  edition  of  the 
Editor  &  Publisher  International 
Year  Book. 


FEB.  2,  1952: 

The  first  plan  ever  devised  for 
newspaper  participation  in 
public-service  campaigns  on 
a  regularly  scheduled  basis 
will  go  into  effect  Feb.  25, 


Cover  photo  by  Tomonori  Taniguchi/ 
Photonica 
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Inland  sponmsenice 


Publishers  now  have  an  alternative 
to  looking  over  their  shoulders: 

They  can  check  their  e-mail 

BY  MARK  FITZGERALD 

CHICAGO 

IN  A  NEWSPAPER  BUSINESS  ENVIRONMENT  IN 

which  nothing  is  certain  but  uncertainty,  an 
increasing  number  of  papers  have  hit  on  a  way 
to  see  how  their  performances  stack  up  against 

their  peers.  - 

A  confidential  e-mail  service 
allow's  subscribers  in  the  in¬ 
dustry  to  compare  their  oper¬ 
ating  margins,  revenue,  and 
advertising  linage  with  each 
other.  The  report  is  arranged 
so  no  one  can  tell  how  any 
specific  individual  paper  is 
performing  —  but  it  does 
allow  comparisons  based  on 
circulation  size  and  geograph¬ 
ic  location. 

Growing  almost  entirely  by 
word  of  mouth,  the  “Newspa¬ 
per  Industry  Monthly  Margin 

Report,”  administered  bv  the  .  .  .  *  .  , 

.  .  .  ■  Anything  but  marginal 

Inland  Press  Association  m  inc.’s  Mark  Contreras 
Des  Plaines,  Ill.,  has  signed  on 
257  newspapers  in  21  groups  since  it  began  circu¬ 
lating  in  August. 

To  jittery  publishers,  the  appeal  is  obvious.  “Of 
course,  it  allows  a  local  publisher  to  measure  his 
performance  against  peers  and  group  owners  to  see 
how  a  local  publisher  is  doing,”  said  Inland  Execu- 


www.eclitorandpublisher.com 


tive  Director  Ray  Carlsen.  “But  many  publishers 
dealing  with  the  economic  changes  these  days  are 
also  finding  it  useful  for  the  perspective  it  gives 
when  you’re  explaining  your  performance  to 
owTiers  or  financial  backers.” 

The  “Margin  Report”  is  the  brainchild  of  Mark  G. 
Contreras,  senior  vice  president  of  Pulitzer  Inc. 
in  St.  Louis.  “We  were  looking  for  something  to 
compare  ourselves  against  papers  our  size,  and 
there  really  wasn’t  anvthing  out  there,  particularly 
[for  comparison  with]  papers  that  are  not  publicly 
owned,”  he  said.  He  said  he’s  happy  with  what 

-  Inland  produced:  “You  can 

sort  by  size,  geography,  or  re¬ 
sults.  You  can  segregate,  for 
example.  Northeastern  papers 
under  7,500  circulation.  Tvpi- 
cally,  the  economics  of  differ¬ 
ent  regions  are  going  to  vary  — 
this  lets  you  control  for  that.” 

Inland  was  in  many  w'ays  a 
natural  candidate  to  produce 
the  report.  For  decades,  it’s 
been  the  lead  aissociation  be¬ 
hind  the  “Inland  Cost  and 
Revenue  Study,”  a  bench¬ 
marking  survey  used  by  about 
one-fourth  of  all  U.S.  dailies. 

D  ■  u  ij  X  n  11  The  confidentialitv  that  per- 

:  Brainchild  of  Pulitzer  ,  ,  ,  .  '  , 

provides  perspective.  '  ades  that  study  is  replicated 

in  the  “Margin  Report”:  The 

top  circulation  category,  for  instance,  stops  at 

30,000  and  above,  because  it  might  be  too  easy  to 

match  results  with  individual  daily  papers  at  the 

metro  level. 

The  reports,  prepared  by  Dimitri  Galetis,  In¬ 
land’s  business  research  director,  reports  operating 


THREE  SEE  on 
EARNIN6SDR0P 

The  New  York 
Times  Co.,  the 
McClatchy  Co.,  and 
Media  General  Inc. 
reported  lower  fourth- 
quarter  earnings, 
reflecting  reduced 
adverting  revenue, 
particularly  for  help- 
wanted  classifieds. 

The  chains  contin¬ 
ued  to  stress  cost 
controls  to  offset 
future  revenue 
declines,  while 
pinning  hopes  on  a 
second-half  economic 
recovery. 

At  the  Times  Co., 

The  New  York  Times’ 
recently  increased 
he  a-delivery  rates 
are  expected  to  add 
roughly  $25  million 
to  the  bottom  line  this 
year.  -  LUCIA  MOSES 


The  Poynter 
Institute  of  St. 
Petersburg,  Ra.,  and 
Andrews  McMeel  Pub¬ 
lishing  of  Kansas  City, 
Mo.,  on  Thursday  do¬ 
nated  $250,000  from 
sales  of  their  surprise 
best  seller,  September 
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11,  2001,  to  the 
September  1 1th  Fund. 

The  book,  featuring 
145  front  pages  from 
Sept.  1 1  extra  editions 
and  Sept.  12  papers, 
has  been  on  The  New 
York  Times’  best-seller 
list  for  nine  weeks.  It 
reached  the  No.  5 
spot  Sunday  in  the 
nonfiction  paperback 
category.  About 
80,000  copies  have 
been  sold. 

-  ANA  MANTICA 

BELO  DISHES 
B-BALL STAKE 

Belo  sold  its 

minority  stake  in 
the  National  Basket¬ 
ball  Association’s 
Dallas  Mavericks  and 
the  American  Airlines 
Center  arena  to  the 
team’s  majority  owner, 
Mark  Cuban,  and 
dropped  a  suit  against 
Cuban  over  the  deal 
they  had  previously 
agreed  upon. 

As  part  of  the  legal 
resolution,  Belo 
received  $27  million 
for  its  interests  — 
more  than  the  $24.5 
million  it  paid  in  1999 
but  less  than  the 
agreed-on  price  of 
$34.5  million  —  and 
the  Mavericks  will 
advertise  on  Belo’s 
WFAA-TV  in  Dallas 
and  in  The  Dallas 
Morning  News. 

-  LUCIA  MOSES 

WALfiHEENWILL 

BDDSTADBUY 

Walgreen  Co., 
which  calls 
itself  the  nation’s 
largest  drugstore 
chain,  said  it  is 
increasing  its  buy  of 


margins  as  a  percentage  and  as  a  percentage  gain 
over  or  loss  under  the  year  before;  margins  year-to- 
date;  earnings  in  dollars  before  interest,  taxes,  de¬ 
preciation,  and  amortization;  and  monthly  results 
and  comparisons  with  last  year  of  retail,  national, 
classified,  and  preprint  advertising.  For  each  paper. 


the  charge  is  $25  a  year.  Inland’s  Carlsen  said. 

Among  the  groups  receiving  the  reports  every 
month  are  Dow'  Jones  &  Co.  Inc.’s  Ottaw'ay  News¬ 
papers  Inc.  in  Campbell  Hall,  N.Y.;  Schurz  Com¬ 
munications  Inc.  in  South  Bend,  Ind.;  and  Pioneer 
New  spapers  in  Seattle.  11 


Stopping  the  clock  in  Jersey  City 

‘Journal’ fate  hangs  in  balance 


Unlike  name  on  its  building.  The  Jersey 
Journal’s  future  isn’t  etched  in  stone. 


BY  JOE  STRUPP 

Negotiations 

aimed  at  saving 
The  Jersey 

Journal  in  Jersey  Citv', 
N.J.,  were  set  to  resume 
Friday  at  6  p.m.,  shortly 
after  E^P  w  ent  to  press, 
according  to  Thomas 
Bentvena,  a  business 
agent  for  the  News¬ 
paper  and  Mail  Deliver¬ 
ers’  Union  (NMDU), 
which  represents  18 
drivers  at  the  paper. 

The  Advance  Publica¬ 
tions  paper  on  Jan.  2 
gave  its  three  unions  30 
days  to  agree  to  layoff’s  of 
about  half  of  all  union¬ 
ized  workers  at  the  135- 
year-old  paper.  Advance 
requested  the  cutbacks 


at  the  43,876-daily- 
circulation  paper  to 
offset  continued  losses, 
mostly  stemming  from 
the  depressed  advertis¬ 
ing  market  and  a  decline 
in  circulation. 

The  NMDU  was  the 
last  of  the  paper’s  unions 
to  begin  negotiations 
with  management 
when  it  started  talks 
Wednesday. 

Members  of  Local 
153  of  the  Office  and 
Professional  Employees 
International  Union, 
which  represents  42 
clerical  workers  at  the 
Journal,  agreed  over  a 
week  ago  to  cut  18  of 
their  positions.  And 
members  of  Local  42  of 


The  Newspaper  Guild, 
which  represents  39 
employees  at  the  paper, 
voted  overwhelmingly 


Thursday  to 
allow  the  layoff’s 
of  17  full-timers 
and  three  part- 
timers. 

With  nego¬ 
tiations  set 
for  the  third 
straight  day. 
Journal  Editor 
in  Chief  Steven 
New'house  said 
at  midday  on 
Friday,  “I  have 
more  optimism 
than  before.” 
And  the 
NMDU’s 
Bentvena 
echoed,  'We’re  not 
looking  to  w'alk  away 
from  the  paper.  I’m 
fairly  optimistic.”  0 


Curing  Olympic-size 
headaclie  for  papers 

Circuit-court  panel  rules  on  news  racks 

BY  TODD  SHIELDS 

L^pics.  The  United  States.  It  was  a 
special  time  in  a  special  place,  but,  still,  the 
citv’  had  no  right  to  dictate  where  new'spapers 
could  be  sold  and  what  advertising  they  must  support. 

So  ruled  a  series  of  jurists  in  a  series  of  judgments 
stemming  from  Atlanta’s  attempt  in  1996  —  related 
to  its  hosting  of  the  OlvTnpic  Games  —  to  rid  Harts- 
field  Atlanta  International  Airport  of  all  but  official 
news  racks,  with  each  bearing  advertising  for  home- 
towTi-giant  Coca-Cola  Co. 

The  citv  ’s  plan  was  “frightening. ...  To  think  that  a 
government  could  say,  ‘Put  your  newspaper  in  Coke 


racks,  and  we  control  what’s  in  the  racks,’ 
Journal-Constitution  Publisher  Roger  Kintzel  told 
E^P  last  week. 

The  latest  opinion  in  the  long  fight  came  down 
last  month.  A  three-judge  panel  from  the  11th  U.S. 
Circuit  Court  of  Appeals  unanimously  upheld  a  low¬ 
er-court  finding  that  Atlanta’s  plan  invited  govern¬ 
ment  censorship  and  compelled  newspapers  to 
support  Coca-Cola. 

The  legal  fight  pitted  the  city’s  aviation  depart¬ 
ment  against  Atlanta’s  Journal  and  Constitution, 
along  with  The  Neu.'  York  Times  and  USA  Today. 
They  all  objected  after  the  city’s  airport  authority  in 
1996  dictated  rack  placement,  rack  design  (includ¬ 
ing  the  Coca-Cola  ad),  and  the  right  to  select  which 
publications  would  be  sold  from  the  racks,  while 
imposing  a  monthly  rack  fee  of  $20. 

The  newspapers  w'on  several  injunctions  in  1996  to 
keep  the  plan  from  going  into  effect.  The  city  shows 
no  sign  of  giving  up  the  fight  —  it  has  asked  the  en¬ 
tire  11th  Circuit  Court  to  review  the  Jan.  4  ruling.  0 
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INI:  Independent  Nonprofit  Inc.? 


BY  JOE  STRUPP  dependent,  Sm\1 

The  Frostproof  (Fi.a.)  News  has  been  seen  by  five  trust 
operating  in  the  red  the  last  five  years,  and  it  returns  all  profit 
may  lose  $25,000  this  year.  So  why  hasn’t  the  between  5%  and 
paper's  parent.  Independent  Newspapers  Inc.  (INI)  $74,000  in  salai 
of  Dover,  Del.,  folded  the  tiny  paper  and  cut  its  losses?  company.  “Makii 
Hey,  that’s  not  their  sty  le.  While  the  con 

"We  want  our  papers  to  be  driven  by  journalistic  trust  could  not  h; 

service  to  the  community  and  not  - 

by  corporate  owmership  or  stock¬ 
holders,”  said  Joe  Smyth,  CEO  of 
INI,  which  owns  three  dailies  and 
28  weeklies  in  four  states,  includ¬ 
ing  Arizona  and  Maryland.  “I 
sometimes  refer  to  us  as  ‘Can¬ 
not.’  ”  He  stressed  that  INI’s  goal  is 
to  make  money  on  all  its  proper¬ 
ties,  but  said  it  sometimes  will  put 
up  with  losses  to  continue  provid-  ii 
ing  coverage  to  the  communities  it 
serves.  "When  a  tovvTi  like  Frost-  ^ 
proof  is  in  trouble  or  in  recession, 

that  is  when  they  need  a  good  ^v. 

newspaper  more,”  said  Smyth,  CEO:  “Making  money  is  not  my  mission, 
who  noted  six  INI  papers,  includ¬ 
ing  the  Okeechobee  (Fla.)  News,  are  losing  money.  from  450  in  199' 
Smyth’s  father.  Jack,  started  the  company  with  the  operations.  Sine 
Delaware  State  News  in  1953,  the  same  year  his  son  Delaware  and  Ai 
became  a  delivery  boy  for  the  daily.  By  1969,  Jack  nation  and  clas 
Smyth  had  health  problems  and  chose  to  sell  the  printing  plants 
chain  to  his  son  and  three  daughters.  Joe  Smyth  handle  all  press  r 
bought  out  his  sisters’  shares  the  following  year  and  streamlining.  “Tl 
continued  to  add  properties.  To  keep  the  company  in-  some  of  the  pape 


dependent,  Smyth  in  1991  created  a  public  trust  over¬ 
seen  by  five  trustees  who  receive  no  income.  The  trust 
returns  all  profit  to  the  company  and  seeks  margins  of 
between  5%  and  10%.  Although  Smyth  as  CEO  draws 
$74,000  in  salary,  he  has  no  owmership  stake  in  the 
company.  “Making  money  is  not  my  mission,”  he  said. 

While  the  company  pays  taxes  on  its  revenue,  the 
trust  could  not  have  been  created  without  an  Internal 
Revenue  Service  exemption. 

Along  with  its  small  profit  mar¬ 
gins  and  commitment  to  local 
coverage,  INI  operates  under  a 
strict  no-layoff  policy,  has  no 
union  presence  at  any  of  its  pa¬ 
pers,  and  pays  advertising-sales 
representatives  straight  salaries 
with  no  commissions.  "We  do  that 
because  we  w'ant  them  to  help 
customers,  not  be  pushing  for  a 
■  1  [financial]  return,”  said  Delaware 

Aj  Publisher  Tamra  Brit- 

1)77'  tingham,  who  oversees  many  of 

o„^,  ■' '  "."'v.  INFs  East  Coast  papers, 

is  not  my  mission.”  Although  INI  shuns  layoffs,  it 
has  cut  its  staff  to  about  350  today 
from  450  in  1996  via  attrition  and  more  streamlined 
operations.  Since  1995,  two  centralized  locations  in 
Delaware  and  Arizona  have  opened  to  carry  out  pagi¬ 
nation  and  classified-ad  placement.  Three  central 
printing  plants  in  Arizona,  Florida,  and  Delaware 
handle  all  press  runs.  “It  saves  a  lot,”  Smyth  said  of  the 
streamlining.  “There’s  no  other  way  we  could  produce 
some  of  the  papers.”  11 


Greg  Mitchell  named  editor  at  ‘E&P’ 


Editor  in  chief  predicts  ‘bright  future’ 


BY  JOE  STRUPP 

Greg  Mitchell, 
a  30-year 
veteran  of 

national  magazines  and 
the  author  of  critically 
acclaimed  books,  will 
become  the  new  editor 
of  Editor  C?  Publisher, 
effective  Feb.  11. 

“I’m  looking  forward 
1 1  to  building  on  our 
1 1  editorial  progress  of 
I  i  the  past  two  years,” 

;  Mitchell  said,  “and  I 

!  I _ 

www.editorandpublisher.com 


have  no  doubt  it  will 
continue.” 

Mitchell,  54,  joined 
E^P  as  features  editor 
in  1999,  then  became 
articles  editor  last  year. 

“Greg’s  appointment 
promises  a  bright 
future  for  the  magazine,” 
said  Sid  Holt,  editor  in 
chief  of  Adweek 
Magazines,  bringing 
“excitement  as  we  begin 
the  ne.xt  chapter  in  the 
118-year  saga  of  E^P.” 


Mitchell 
replaces 
former  Group 
Editor 
William  F. 

Gloede,  who 
will  leave 
both  E^P 

and  its  . 

VNU  sibling  ^ 

Mediaweek. 

Mitchell 

has  authored  eight 
books,  including  The 
Campaign  of  the  Cen¬ 
tury:  Upton  Sinclair's 
Race  for  Governor  and 
the  Birth  of  Media 


Greg  Mitchell 

Editor 

“E&P” 


Politics; 

Tricky  Dick 
and  the  Pink 
Lady  ;  Joy  in 
Mudville,  a 
memoir;  and 
two  with 
Robert  Jay 

g||  Lifton.  He  has 

also  written 
dozens  of  arti¬ 
cles  for  lead¬ 
ing  new'spapers.  He  is 
the  former  editor  of 
Nuclear  Times  magazine 
and  for  eight  years  w  as 
e.xecutive  editor  of  the 
legendary-  Crawdaddy.  11 


newspaper  inserts. 

Walgreen  ad  man¬ 
agers  want  to  move 
to  nearer  50  million 
from  about  42  million 
inserts  each  week, 
said  Carol  Hively, 
spokeswoman  for  the 
Deerfield,  lll.-based 
chain.  Walgreen  has 
3,619  stores  in  43 
states  and  Puerto 
Rico.  It  opened  about 
470  stores  last  year, 
and  plans  to  open 
another  475  this  year. 

-  TODD  SHIELDS 


The  Associated 
Press  is  eliminat¬ 
ing  21  administrative 
positions  in  its  com¬ 
munications  and  tech- 
nol(^  staff  through 
restructuring,  accord¬ 
ing  to  a  statement 
released  Thursday. 

An  AP  spokesman 
would  not  provide 
specifics  about  which  . 
jobs  were  being  cut  or 
why,  but  said  they  did 
not  include  Journalists 
or  anyone  working  on 
the  cooperative’s 
Internet  operations. 

-JOE  STRUPP 

HELP-WANTED 


The  Conference 
Board  said  its 
Help-Wanted 
Advertising  Index 
rose  a  modest  point, 
to  46  in  December 
from  45  in  November, 
the  first  increase  all 
year  and  one  that 
could  signal  a  turning 
point  in  the  economy. 

The  index,  a 
barometer  of  the 
U.S.  job  market,  stood 
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at  78  a  year  earlier. 

-  LUCIA  MOSES 

FIRE  CAN'T  HALT 
‘JEWISH  NEWS' 

Detroit  Jewish 
News  employees 
working  in  an 
Embassy  Suites 
conference  room  and 
borrowed  quarters  at  a 
Jewish  social-services 
agency  managed  to 
get  Friday's  issue  to 
18,000  subscribers 
despite  the  Jan.  27 
fire  that  destroyed 
two-thirds  of  its  South- 
field,  Mich.,  offices. 

“We’ve  published 
every  Friday  for  60 
years,  and  we  don’t 
intend  to  stop  now,” 
Editor  Robert  Sklar 
said.  The  fire  at  the 
building  has  been 
ruled  an  accident  and 
apparently  started  in 
the  computer  room. 

-  MARK  FITZGERALD 


Kevin  M.  Lavalla, 
managing 

director  of  New  York- 
based  media  merchant 
bank  Veronis  Suhler 
Stevenson,  has  left 
for  competing  firm 
Communications 
Equity  Associates  LLC 
(CEA),  where  he  will 
advise  buyers  and 
sellers  of  newspapers. 

The  move  enhances 
Tampa,  Fla.-based 
CEA’s  newspaper 
expertise  as  anticipat¬ 
ed  changes  in  federal 
media-ownership  rules 
are  expected  to  spur 
merger-and-acquisi- 
tion  activity  in  the 
newspaper  industry. 

-  LUCIA  MOSES 


CALENDAR 


FEBRUARY 

071  SNA  Spring 
LI  I  Publishers’ 
Conference,  Suburban 
Newspapers  of  America, 
Sheraton  Bal  Harbour 
Beach  Resort.  Bal 
Harbour,  Fla. 

on  0  ACP  National 
lO  U  College  News¬ 
paper  Convention, 

Associated  Collegiate 
Press,  Hyatt  Regency 
Los  Angeles,  Los 
Angeles 

MARCH 

INMA  Circu¬ 
lation  Summit, 

International  News¬ 
paper  Marketing  Asso¬ 
ciation,  Renaissance 
Scottsdale  Resort, 
Scottsdale,  Ariz. 


11-12 


Relationship 
Marketing  Workshop, 
International  News¬ 
paper  Marketing  Asso¬ 
ciation,  Renaissance 
Scottsdale  Resort, 
Scottsdale,  Ariz. 

M  National 

Computer- 
Assisted  Reporting 
Conference,  Investi¬ 
gative  Reporters  and 
Editors,  National 
Institute  for  Computer- 
Assisted  Reporting, 
and  The  Philadelphia 
Inquirer,  DoubleTree 
Hotel,  Philadelphia 


IMR 


INMA 

Customer- 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Emerald  Pointe  Resort 
&  Conference  Center, 


Lake  Lanier  Islands,  Ga. 


20-23 


NNA  41st 
Government 
Affairs  Conference. 

National  New’spaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 


25-20 


America  East/ 
New  Media 
World.  America  East, 
Editor  Publisher, 
and  13  state  press 
associations,  Hershey 
Lodge  and  Convention 
Center,  Hershey,  Pa. 

APRIL 

01  on  API  Photo- 
L  I  Lu  journalism 
Seminar,  American 
Press  Institute, 
National  Press 
Photographers 
Association, 

Reston,  Va. 


27-30 


SABEW 
Annual 
Convention, 

Society  of  American 
Business  Editors  and 
Writers,  Pointe  Hilton 
Tapatio  Cliffs  Resort, 
Phoenix 


20-1 


NAA  Annual 
Convention, 

Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New  Orleans 


20-1 


ONO  Annual 
Meeting, 
Organization  of  New  s 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 

NOTE:  To  list  events, 
please  e-mail  to 
Calendar  Editor  at 
calendar!^  editorand 
publisher.com  or  fax 
to  (646)  654-5370. 


Singles  scene  about  being  seen 


Poor  positioning  hurts  newsstand  sales 


Paco  Underhill  understands  placement. 


BY  LUCIA  MOSES 

OCATION, 
location,  location, 
the  rule  of  thumb 
in  real  estate,  also  holds 
true  for  newspapers. 
Even  as  single-copy  sales 
grow  more  important  to 
the  business,  news¬ 
papers  may  be  missing 
out  on  sales  because 
many  of  their  single¬ 
copy  displays  are  poorly 
positioned  in  stores. 

In  research  for  the 
Newspaper  Association 
of  America  (NAA),  retail 
consultant  Paco  Under¬ 
hill,  author  of  the  2000 
book.  Why  We  Buy:  The 
Science  of  Shopping, 


used  hidden  cameras  to 
observ'e  newspaper 
bming  habits. 

Shoppers,  it  turns  out, 
often  bvpass  newspapers 
in  retail  outlets  because 
the  papers  aren’t  placed 
where  they’re  most  likely 
to  be  noticed,  he  found. 

“I  think  most  of  you 
have  done  an  abysmal 
job  at  your  single-copy 
business,”  Underhill  said 
when  he  shared  his 
results  at  NAA’s  Market¬ 
ing  Conference  in  San 
Diego  recently. 

While  most  single¬ 
copy  purchases  are 
planned,  poor  place¬ 
ment  could  hurt  impulse 


single-copy  buys,  which 
NAA  says  account  for 
17%  of  w'eekday  buyers. 

Circulation  directors 
are  paying  more  atten¬ 
tion  to  single-eopy  sales 
these  days  —  and  with 
good  reason.  They  repre¬ 
sented  19.1%  of  total 
newspaper  circulation  in 
2000,  up  from  15.7%  in 
1998,  according  to  NAA 


research.  At 
the  same  time, 
an  increasing 
portion  of  all 
single  copies 
are  sold  in  re¬ 
tail  locations. 

Underhill’s 
findings  came 
alongside  oth¬ 
er  troubling 
news  for  cir¬ 
culation  directors.  A  sur¬ 
vey  by  MORI  Research, 
Minneapolis,  for  NAA 
revealed  that  even  as 
single-copy  customers 
are  demanding  that  the 
paper  be  more  conven¬ 
ient  to  buy,  most  have 
recently  had  a  problem 
when  buying  the  paper 
due  to  a  sellout  or 
damage  to  copies.  11 
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■■  I  think  the  point  of  ail  this 

is  to  make  money. 

So  I  do.” 


Conan  Gallaty.  New  Media  Director 
The  Augusta  (Ga.)  Chronicle 


Publishing  Tools  For  Newspapers  -  By  Newspapers 
Morris  Digital  Works®  www.morrisdigitalworks.com 
A  Division  of  Morris  Communications 
Augusta,  Georgia  706.828.4335 
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of’ Central  Wisconsin  Newspapers  Inc. 
in  Portage. 


KENTUCKY 

Joe  Brenneman  to  director  of  advertising 
for  the  Lexington  Herald-Leader  from 
publisher  of  the  thrice-weekly  Lee’s 
Summit  (Mo.)  Journal. 

Charles  B.  “Chuck”  Camp  to  chief  projects 
reporter  from  .senior  editor  for  business 
news  at  The  Dallas  Morning Nexos. 


BY  JAMIE  SANTO 


LOUISIANA 
Rynni  Henderson  to  publisher  of  the 
alternative  weekly  Times  ofAeadiana  in 
Lafayette  from  sales  manager.  Henderson 
succeeds  Beth  Ardoin. 


MARYLAND 

Robin  L.  Quillon 

aS-  Robin  Quillon  has  been  named  general 
manager  of  The  Frederick  News-Post  and 
^  president  of  its  parent  Randall  Family 

LLC.  He  joins  the  News-Post  after  five  years 
as  publisher  of  the  Culpeper  (Va.)  Star- 
Exponent.  The  parent  company  announced 
wB  three  other  appointments:  Myron  W.  Ran¬ 
dall  Jr.  has  been  named  senior  \ice  president;  Deedee  Randall 
Luttrell,  corporate  liaison  for  the  News-Post  and  secretary  of  the 
company;  and  Ruth  Ann  Randall,  director  of  corporate  relations 
for  the  News-Post  and  first  assistant  secretary^  of  the  company. 


MISSOURI 

Jim  Nesbitt  to  editor  of  The  Riverfront 
Times,  an  alternative  weekly  in  St.  Ix)uis, 
from  national  correspondent  and  bureau 
chief  for  the  Newhouse  News  Service  in 
Washington.  Nesbitt  succeeds  Safir  Ahmed. 


NORTH  CAROLINA 
Michael  Bella  to  director  of  production 
for  Charleston,  S.C.-based  Evening  Post 
Publishing  Co.  He  remains  vice  president 
of  operations  for  the  Salisbury  Post. 


PENNSYLVAN I A 
Fred  Burgess  to  editor  of  The  Sentinel  in 
Carlisle  from  managing  editor.  Burgess 
succeeds  Carol  Talley,  who  will  continue 
vvTiting  her  Sunday  column. 


DISTRICT  OF  COLUMBIA 
Erik  Wemple  to  editor  of  the  alternative 
weekly  Wa.shington  City  Paper  ivom 
W^ishington  bureau  chief  for  Cable  World 
and  editor  of  The  Export  Practitioner. 


IOWA 

David  Gentry  to  publisher  of  The  Ottumica 
Courier  and  vice  president  of  parent 
Community  Newspaper  Holdings  Inc.’s 
Plains  Division  from  group  publisher 


WISCONSIN 

Russell  R.  “Rusty”  Cunningham  Jr.  to 

publisher  of  Portage-based  Central 
Wisconsin  Newspapers  Inc.,  which 
publishes  the  Portage  Daily  Register  and 
Baraboo  News-Republic,  from  editor  of 
the  La  Cros,se  Tribune  and  editor  in  chief 
of  the  River  Valley  Newspaper  Group. 
Cunningham  suceeeds  David  Gentry'. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  oTos^ 
non-daily  newspaper  grdu^ 


Michael 

to  executive  di- 

ISll  ,_i  Utah  Press  Asso¬ 
ciation  from  advertising  direc¬ 
tor  of  The  Wenatchee  (Wash.) 
World.  Fox  succeeds  Janice 
Keller,  who  retired. 
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1 19  E.Marcy  Street  Suite  100 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 
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Some  Volunteer  State  newspapers  sell  out  their  principles 
in  a  Faustian  bargain  for  access  to  legislative  meetings 


Reporters  spend  their 

careers  on  the  outside  looking 
in,  a  frustrating  condition,  to 
be  sure  —  but  an  essential  one. 
It's  when  they  start  wanting  so  badly  to  be 
on  the  in.side,  \\ith  the  newsmtikers,  that 
they  usually  get  in  trouble.  That’s  what  hap¬ 
pened  the  other  day  in  Tennessee,  where 
some  of  the  state’s  most  respected  news¬ 
papers  helped  set  back  the  cause  of  legisla¬ 
tive  openness  in  return  for  —  well,  nothing, 
the  usual  payback  in  Faustian  bargains. 

Here’s  the  background:  Tennessee’s 
finances  are  a  mess.  The 
state  is  facing  a  shortfall  of 
some  S310  million  —  but 
legislators  remember  what 
happened  last  year  when 
they  considered  imposing 
the  first  income  tax  on 
wages.  Goaded  by  talk-radio 
demagogues,  hundreds  of 
citizens  surrounded  the 
Statehouse  in  a  near  riot. 

This  time  around.  Gov.  Don  Sundquist 
invited  16  legislators  to  hash  out  the  budget 
in  closed  meetings  at  his  official  residence. 

This  secreev'  is  nothing  new,  said  Frank 
Gibson,  political  editor  otThe  Tennessean 
in  Nashville.  “In  the  past,  they  would  meet 
for  eight.  10, 12  hours  at  an  undisclosed 
location,  for  an  undisclosed  purpose  with 
no  agenda,”  he  told  EZ^P.  Legislators  have 
been  even  more  emboldened  since  an 
appeals  court  ruled  last  year  that  the  state 
Sunshine  I^vv  doesn’t  apply  to  them. 

Newspapers  rightly  protested  the  secreev' 
of  the  budget  meetings.  Unfortunately, 
rather  than  raise  hell  about  lawmakers 
hatching  another  backroom  deed.  The 
Tennessean  and  other  papers  that  should 
know  better  —  such  as  the  Chattanooga 


Times  Free  Press,  The  Knan'ille  News- 
Sentinel,  and  the  alternative  weekly 
Nashville  Scene  —  pleaded  for  access.  What 
they  got  was  an  e.xtraordinarily  limited  pool 
arrangement  with  more  restrictions  than  a 
Noh  play.  The  two  pool  reporters  were  not 
allowed  to  quote  any  politician  in  the  meet¬ 
ing  or  say  who  made  what  proposal.  Pool 
guidelines  dutifiilly  noted  the  journalists’ 
protest  that  their  attendance  did  not  set  a 
“precedent”  for  more  secreev’.  But  the 
papers  explicitly  agreed  that  "we  have  no 
legal  right  to  attend"  the  "brainstorming 

session."  That  sure  sounds 
like  handy  language  for  the 
next  time  legislators  want 
to  make  decisions  out  of 
sight  of  the  public. 

Gibson,  a  former  Societv’ 
of  Professional  Journalists 
national  president  who  has 
been  an  ardent  voice  for 
open  government,  argues 
the  pool  was  better  than 
nothing.  But  we  think  other  news  organiza¬ 
tions  —  including  The  Associated  Press, 

The  Commercial  Appeal  in  Memphis,  and 
The  City  Paper,  a  Nashville  alternative  daily 
—  were  right  to  reject  the  politician.s’  deal. 
Commercial  Appeal  Managing  Editor 
Heniy  Stokes  said  a  smoke-filled  room  is 
no  place  for  a  journalist:  "There’s  a  lot  of 
mistrust  in  Tennessee  about  the  deal¬ 
making  going  on,  and  we  are  not  going  to 
put  our  reporters  in  a  position  where  it 
looks  like  they  are  part  of  the  deal-making.” 

The  final  irony  is  that  the  politicians 
followed  each  closed  session  with  a  formal 
press  conference.  “We  didn’t  miss  a  thing,” 
AP  State  Bureau  Chief  Kent  Flanagan  said. 
Not  even  a  chance  to  say  a  loud  "No”  to 
legislative  secreev'. 


Journalists  were 
allowed  inside 
the  smoke-filled 
room,  provided 
they  didn’t  bring 
anv  Sunshine. 
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With  ‘pay’  day 
postponed,  a  new 
trend  emerges: 
registering  users 


BY  WAYNE  ROBINS 

YOU  TRY  GIVING  THE  NEWS  AWAY  FOR  FREE  ONLINE,  BUT 

advertisers  won’t  buy  it.  You  try  charging,  but  readers 
won’t  pay  for  it.  Between  a  rock  and  a  hard  place?  Not  . 
necessarily.  A  middle  option  is  registering  increasing  J 
support,  and  industry  observers  believe  that  a  sub-  "" 
stantial  number  of  online  newspapers  will  soon  sign  up  for  the 


to  attract  ads 


concept:  That  is,  registration. 

Registration  is  free.  You  just  want  the  person  registering  to 
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GKRY'PICTURE  QUES 


There’s  no  Buscemi  or  Babe  the  Blue  Ox  at  The  Forum's  site  in 
Fargo,  N.D.,  but  staffers  (below)  “have  been  able  to  direct  promo¬ 
tional  material  —  products,  services,  events  —  to  our  users  via 
e-mail,”  according  to  site  Manager  Paul  Amundson. 


cough  up  some  useful  information  —  and 
that  may  include  as  little  as  asking  for  a  ZIP 
code  —  before  using  your  site. 

Currently,  newspapers  as  large  as  The 
Neu'  York  Times 

I  ^  small  as 

I  [HHHB  The  Forum  in 

■  Fargo,  N.D.,  are 

H  HH  requiring  personal 

HH  information  for 

^  Internet  users  to  go 
HHBh  beyond  headlines 

home  page. 

BE  BB  Columbus 

m|H  (Ohio)  Dispatch. 

OBHBK  doming  News  is 

doing  it,  and  other 
3p]o  destinations, 
such  as  The 
Providence  (R.I.) 
Joumar s  well-regarded  site  (http://w^^■w 
.projo.com),  plan  to  require  registration  in 
coming  months. 

“I’ve  talked  to  about  25  major  newspaper 
sites  that  will  be  implementing  some  form 
of  registration  in  the  ne.xt  six  months,  and  I 
predict  that  half  of  the  major  sites  will  have 
a  registration  strategy  for  at  least  part  of 
their  sites  by  the  end  of  the  year,”  says 
Dave  Morgan,  the  founder  and  ex-chair¬ 
man  of  Real  Media  Inc.  Morgan  now  runs  a 
relatively  new  company.  New  York-based 


a  "pay  ”  system?  And.  for  that  matter,  is 
charging  for  access  a  bad  idea  in  any  case? 


The  Dallas  Morning  News'  site  makes  the 
purpose  of  registration  clear  in  a  mission 
statement  called,  "Why  Register?"  It  is  in 
the  form  of  a  letter  from  Eric  Christensen, 
president  of  DallasNews.com. 

“By  having  you  register,”  Christensen 
e.xplains,  “we  are  able  to  better  target  our 
advertisers'  messages,  thus  improving  the 
effectiveness  of  their  ads.  Better  results  for 
our  advertisers  will  help  us  grow  revenues 
and  ensure  that  we  can  continue  to  provide 
you  with  the  quality  online  local  news  and 
information  that  distinguishes  Dallas- 
News.com  —  free  of  charge.” 

The  registration  form  requires  your 
name,  an  e-mail  address,  and  a  password. 
You  are  then  asked  to  check  as  many  boxes 
as  you  wish  in  16  alphabetically  listed 
interest  categories,  such  as  “Automotive,” 
“Books/Literature,”  “Computers/Tech- 
nology,”  “Entertainment/Movies,”  “Stock 
Market/Finance,”  and  "Travel.” 

The  form  also  asks  for  your  birth  date 
and  sex,  whether  you’re  a  current  subscriber 
to  the  newspaper,  and  how  frequently  you 
watch  partner  WF’AA-TV’  Channel  8.  A 
mailing  address  and  the  all-important  (for 
advertisers)  ZIP  code  are  also  required. 

Phone  number  and  familv  income  are 


Dave  Morgan 

T.4CODA 

SYsmvis 
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Let  Ilie  Associated  Press 
update  pr  Web  site, 
U  hours  a  day 

Tlie  WIRE  is  an  award-winning, 
multimedia  news  service  produced 
by  The  Associated  Press  and  seamlessly 
integrated  into  your  newspaper's  Web 
site. 

Easy  to  use 

Branded  with  your  newspaper's  name 
and  updated  in  real  time.  The  WIRE 
oilers  a  ready-made  Web  package, 
complete  with  breaking  national  and 
international  news,  photos,  stock  quotes, 
audio  and  video,  sports  scores,  weather 
reports  and  interactive  graphics. 

Cost'etticient 

More  than  400  newspapers  subscribe 
to  The  WIRE,  share  its  ad  revenues  and 
rely  on  its  comprehensive  coverage 
ol  major  news  including  the  2000  U.S. 
Census,  the  war  against  terrorism  and  the 
Salt  Lake  City  Winter  Olympic  Games. 

llie  real  deal 

Capture  new  readers  and  build 
trallic  lor  your  Web  site.  For  more 
inlormation,  contact  your  local  AP 
bureau  chiel  or  e-mail  infoCn  ap.org. 

http://wire.ap.org 

Associated  Press 

www.ap.org 


optional.  The  word  “privacy  ”  or  phrase 
“privacy  policy”  appear  at  least  six  times  in 
this  tw'o-page  (if  printed  out)  form,  under¬ 
lining  the  primary  concern  users  and  pub¬ 
lishers  alike  have  about  the  free-registration 
system.  (The  registration  form  for  Fargo’s 
In-Forum  site  is  almost  identical.) 

“It  is  not  for  the  faint  of  heart,”  Tacoda’s 
Morgan  says  of  registration.  “You  have  to 
recognize  it’s  a  long-term  proposition,  and 
recognize  that  traffic  is  going  to  fall  off,  and 
people  are  going  to  complain,”  partly 
because  of  privacy  concerns. 

Others  disagree  with  Morgan’s 
assessment.  “Most  consumers  are  pretty' 
comfortable  with  the  quid  pro  quo  of 
giving  some  information  for  free  content, 
so  I  don’t  think  there’s  much  falloff,”  says 
Greg  Stuart,  president  and  CEO  of  the 
Interactive  Advertising  Bureau  (lAB). 

TARGET:  AUDIENCE 

The  benefits  of  registration,  even  if  free, 
can  ev'entually  lead  to  profitability  for  news¬ 
paper  Web  sites  as  long  as  quality  is  main¬ 
tained.  This  is  the  view  of  Mark  Mirsky, 
media  director,  North  America,  for  Tribal 
DDB  Worldwide  (the  interactive  network 
of  the  New  York-based  advertising  agency). 
Quality  content  attracts  quality  users, 
which  when  quantified  can  deliver  quality 
advertisers  to  buy  online  advertising.  “It  is  a 
model  that  can  work,”  Mirsky  says. 

The  New  York  Times  on  the  Web 
(http://www.nj'times.com),  was  among 
the  first  and  most  successful  sites  to 
require  free  registration  for  access.  The 
Wall  Street  JoumaT s  remains  an  anomaly  as 
a  successful  pay  site  because  of  Dow'  Jones 
&  Co.  Inc.’s  valuable  proprietary  financial 


OpinionJournal  (http:/ /w'w'w'.opinion 
journal.com),  is  now'  requiring  registration 
to  read  certain  articles. 

Recently,  The  New  York  Times  on  the 
Web  redesigned  its  registration  page,  and 
added  some  new  fields  to  the  form  —  in 
other  w'ords,  they’re  gathering  more 
information  from  registrants.  The  new 
w'rinkles,  aside  from  sex,  year  of  birth 
(replacing  age  range),  and  ZIP  code, 
include  household  income  range  and 
items  selected  from  scroll-dow'n  menus 
such  as  job  title,  job  ftmction,  and  industry' 
in  which  you  work. 

“More  advertisers  wanted  to  target  based 
on  the  industry'  and  job-function  informa¬ 
tion,”  says  Stephen  Newman,  assistant 

general  manager  of 
The  New  York  Times 
on  the  Web.  “The 
information  about 
our  users  in  aggregate 
helps  to  create  new 
products,”  New'man 
says.  “The  ability'  to 
target  advertising  is 
obviously  enhanced 
through  registration, 
so  you  will  see 
products  more  likely 
to  interest  you.  That  goes  for  our  internal 
marketing  as  w'ell.” 

By  new-product  creation,  Newman 
means  everything  from  the  New  York 
Times  Co.’s  successfiil  advertiser-supported 
Boston  Red  Sox  e-mail  newsletter  via  The 
Boston  Globe's  site  (http://www.boston 
.com),  to  “Glory  Days,”  a  for-fee  look  at 
material  from  The  New  York  Times'  baseball 
archives  first  made  available  last  summer. 


Stephen  Newman 

Thf.  New  York 
Times  on  the  Web 


information.  Yet,  even  its  free  online  site.  By  expanding  the  registration  route. 
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Newman  says,  the  Times  is  trying  to  de¬ 
velop  more  of  a  “two-way  communication” 
with  users.  The  locus  of  this,  to  be  rolled  out 
this  month,  is  the  online  Member  Center, 
which  he  describes  as  “a  facility,  a  central 
location  where  users  can  manage  all  aspects 
of  their  relationship  with  us.” 

He  cites  as  an  e.xample  the  person  who 
registers  at  The  New  York  Times  on  the 
Web  and  moves  from  New  York  to  Califor¬ 
nia:  “You  can  update  that  information,  so 
instead  of  seeing  ads  for  courses  at  NYU, 
you  can  see  ads  more  apropos  to  the 
geographic  location.”  Members  will  have 
access  to  activity  on  their  premium 
accounts  (the  online  Times  currently 
charges  for  crossword  puzzles,  for 
example),  and  there  are  some  specialized 
products,  such  as  collections  of  columns  by 
Thomas  Friedman  and  “Destination 
Hawaii”  travel  packages. 

KNOWING  ME.  KNOWING  YOU 

Few  newspaper  companies  have  the 
resources  of  the  New  York  Times  Co.,  but 
even  small,  privately  owTied  newspaper  sites 
such  as  the  Fargo  Forum's  In-Forum 
(http://wAV'w.in-forum.com)  have  done  rel¬ 
atively  sophisticated  research  and  develop¬ 
ment  with  their  registration  information. 

The  Fargo  site  may  be  the  new'est 
member  of  the  registration  club,  adding 
the  requirement  in  early  December. 

“We  are  able  to  get  a  great  handle  on  who 
is  using  our  site,”  says  Paul  Amundson, 
interactive  media  manager  for  the  Fonim 
Communications  Co.  (which  also  owns  a 
Fargo  TV  station)  and  manager  of  In- 
Forum.  “As  a  company,  we  have  been  able 
to  direct  promotional  material  —  products, 
services,  events  —  to  our  users  via  e-mail.” 

The  Fargo  site  spent  considerable  effort 
balancing  the  needs  of  its  advertisers  with 
the  desires  of  its  users.  “We’ve  been  verv’ 
proactive  in  responding  and  listening  to 
those  [buyers]  w'ho  want  more  before 
advertising,”  Amundson  says.  “We’ve 
increased  ad  sizes,  added  product  offerings, 
sold  packages,  and  now  have  the  benefit  of 
great  demographic  information.” 

Amundson  says  that  now',  more  than  a 
month  after  requiring  registration,  the 
In-Forum  site  has  only  about  80%  of  its 
former  user  base,  confirming  the  concerns 
about  losing  “eyeballs”  to  competitors. 

“We  had  concern  about  losing  some 
market  share  and  not  w’anting  to  drive 
people  away,”  Amundson  says.  “But  the 
realization  is  that  there  is  significant  value 
to  our  product  —  and  a  simple  one-time 
form  is  a  small  price  to  pay.” 

The  flip  side  —  or,  better,  the  corollary’ 

www.eclitorandpublisher.com 


to  that  argument  —  is  that  if  people  aren’t 
even  vv’illing  to  give  some  demographic 
and  ZIP  code  information,  neither  the 
site  nor  the  advertisers  is  losing  much 
should  they  just  fade  to  somewhere  else 
in  cyberspace. 

“Undifferentiated  audience  today  is 
worth  next  to  nothing  to  an  advertiser,” 
Tacoda’s  Morgan  says.  Morgan  recalls 
an  anecdote  from  the  primitive  days  of 
audiotext,  when  one  newspaper  went  from 
free  serv’ice  to  charging  50  cents  a  call.  A 
customer  called  to  complain  bitterly:  “I 
used  to  call  16  times  a  day  —  now  I’m  only 
calling  twice.”  Morgan  laughed,  as  he  did 
the  math:  16  times  zero  is  zero,  50  cents 


times  two  is  a  dollar.  “It  was  less  audience 
for  us,  but  much  more  valuable.” 

SIGN  HERE.  AND  HERE.  AND  HERE 

There  are  alternatives  between  being 
totally  free  and  requiring  registration  as  a 
front-page  “firewall.”  Many  newspaper 
companies  are  trying  what  some  call 
“incremental”  regi.stration. 

“We’re  heading  in  the  same  direction  as 
our  sister  Belo  Interactive  sites,"  says  Sean 
Polay,  news  and  information  manager  of 
projo.com.  “We  ll  be  following  the  Dallas- 
Nevvs.com  model  —  requiring  regi.stration 
a  section  at  a  time  to  phase  it  in.” 

Nevvsday.com  requests  registration  for 


Ule  offer  affordable  solutions  gluing  you  flexibility  and  control 
to  build  a  superior  web  presence  with  limited  resources. 

For  more  information,  please  contact  us  at 

tutuw.nandomedid.com  or  919-836-.5910. 
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FREE  ENTERPRISE  SYSTEM? 


Most  newspaper  dot-com  executives 
dismiss  the  notion  that  registration  is  the 
first  step  down  the  slipperv’  slope  towards 


some  specialty  areas,  though  not  for  any  of 
the  main  news  areas.  If  you  want  to  cus¬ 
tomize  your  'fV  listings  or  create  a  stock¬ 
tracking  portfolio,  you  need  to  register, 
according  to  Peter  Bengelsdorf,  director  of 
publishing  development  for  Neu'sday  in 
Melville,  N.Y.  The  Tribune  Co.’s  Long 
Island  powerhouse  is  planning  fiirther 
free-registration  offerings,  including 
automated  searches,  ZIP-code-related 
weather  forecasts,  or  automatic  interest- 
matched  searches.  “We  are  not  planning  to 
require  it  for  the  whole  site,”  he  says. 

This  incremental  concept  is  a  favorite  of 
the  lAB’s  Stuart.  “Wliat  I’m  suggesting  is 
to  imbed  data  collection  and  registration 
throughout  the  site,  not  just  at  the  front 
door,”  he  says.  “If  people  want  their  weather 
in  a  particular  area,  and  you  ask  them  to 
give  their  ZIP  code,  that’s  providing  them  a 
service.  And  having  a  ZIP  code  is  a  signifi¬ 
cantly  better  mechanism  to  allow  a  mar¬ 
keter  to  target  a  consumer  rather  than  the 
vague  boundaries  of  a  metropolitan  area.” 


charging  for  access.  But  some  are  skeptical. 

“Whenever  I  see  people  starting  regis¬ 
tration  on  their  sites,  I  suspect  that  they’re 
dipping  their  toes  in  the  water  and  will 
eventually  start  charging  for  access,”  says 
Donn  Friedman,  assistant  managing  editor 
of  technology,  production,  and  new  media 
for  the  Albuquerque  (N.M.)  Journal. 

Friedman  says  that  the  New  Mexico 
site  (http://wwvv 


.abqjournal.com), 
which  does  charge 
for  access,  found 
1  that  the  costs  of 

^  assessing  free- 

registration  data 
would  be  prohibitive. 
“It  gets  very  expen- 
Donn  Friedman  sive  unless  you’re 

“Ai.bi;qi:krque  one  of  the  biggest 

Joi  rnal”  newspapers  or  part 

of  a  big  chain,” 

Friedman  says.  “We  have  about  150,000 
unique  viewers  on  our  site,  so  we  don't  have 
the  volume  to  do  some  of  the  targeting  that 
advertisers  want  to  do.” 

Albuquerque’s  situation  may  be  unique, 
and  most  observers  think  the  cost  of 
charging  for  content  is  far  greater  than  the 


“Ai.bi;qi:krque 

Joirnal” 


potential  revenue,  and  that  free  registration 
represents  a  better  business  model. 

“Our  [industrv'’s]  online  product  doesn’t 
add  enough  value  to  a  consumer’s  life  that 
very'  many  will  pay  for  it,”  says  Tacoda’s 
Dave  Morgan,  “and  I  do  not  agree  that  we 
increase  the  cannibalization  of  the  print 
product  by  giving  away  a  free  online 
product.”  Registration,  Morgan  believes, 
will  give  advertisers  the  incentive  to  stick 
vvath  newspapers  and  their  Web  sites. 

“The  marginal  cost  of  delivering 
information  online  is  incredibly  low,” 
Morgan  says.  “As  a  newspaper  industry,  we 
have  to  confront  the  fact  that  readership  is 
dying,  that  we  print  more  obituaries  than 
birth  notices.  If  our  businesses  are  going  to 
grow,  we  have  to  find  a  way  to  expand  the 
way  our  products  touch  consumers,  and 
online  is  a  great  way  to  do  it.” 

As  Tribal  DDB’s  Mirsky  puts  it,  “With  all 
the  vehicles  that  are  out  there,  you  can 
always  get  the  eyeballs,  but  there’s  more 
value  in  [registration-jqualified  eyeballs. 
With  registration-based  targeting,  people 
have  defined  themselves,  so  we  see  great 
value  there.” 

Does  that  register?  If  it  doesn’t  right  now, 
it  probably  soon  wall.  B 


(  i 
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The  best  of  local  media. 


BayArea.com  ■  Philly.com  ■  DallasNews.com  ■  Miami.com  ■  NWsource.com 
Charlotte.com  ■  NYDailyNews.com  ■  TwinCities.com  ■  OnWisconsin.com 
TB0.com  ■  AZcentral.com  ■  Post-Gazette.com  ■  PE.com 
And  Many  More... 


|] 


18  EI>rr()K& FI  BI.ISHEK  FKBRI  ARV  4,  2002 


’ww.editorandpublisher.com 


Pay  sites  struggle,  but 
the  niche  may  get  richer 


BY  CARL  SULLIVAN 

Last  year,  many  newspapers  were 
considering  shutting  off  free  access 
to  their  Web  sites  —  “closing  the 
floodgates,”  as  at  least  one  publisher  put  it. 
But  there  seems  to  be  less  interest  in 
shutting  those  doors  these  days. 

Out  of  the  1,482  daily  newspapers  in  the 
United  States,  only  about  15  are  charging 
for  access  to  their  Web  sites.  A  larger 
number  charge  for  some  content  on  their 
sites,  such  as  special  sections  or  archives, 
but  general  news  and  most  content  remains 
free  almost  eveiy'W'here. 

An  October  report  from  Borrell  & 
Associates  Inc.  has  gotten  a  lot  of  industry 
buzz.  The  Portsmouth,  Va.-based  consult¬ 
ing  firm  found  that  none  of  the  newspapers 
charging  for  online  access  has  gotten  more 
than  2.6%  of  its  print-circulation  base  to 


www.editorandpublisher.com 


sign  up  for  the  paid 
services. 

‘That  number  got 
people’s  attention  and 
pretty  much  stopped 
the  industry  dead  in 
its  tracks  on  the  idea 
of  charging  for  gener¬ 
ic  Web  site  access,” 
says  Gordon  Borrell, 
who  previously  ran 
new-media  opera¬ 
tions  for  Landmark  Communications  Inc. 
(and  helped  create  InfiNet,  the  hosting  and 
service  company  owned  by  Landmark, 
Gannett  Co.  Inc.,  and  Knight  Bidder). 

Furthermore,  the  study  found  that  none 
of  these  papers  has  been  able  to  get  more 
than  12%  of  its  print  subscribers  to  sign  up 
for  the  online  services  even  when  Web 


access  is  free  with  a  paid  print  subscription. 
Borrell  says  none  of  the  papers  that  moved 
to  the  paid  model  have  suffered  mightily, 
but  none  have  surged  forward,  either. 

•  The  largest  daily  to  try  the  paid  Web 
model  (excluding  The  Wall  Street  Journal) 
is  the  Tulsa  (Okla.)  World.  Last  June,  the 
139,383-daily-circulation  paper  began 
restricting  access  to  its  online  membership 
area  to  print  subscribers  and  to  those  who 
purchased  online-only  subscriptions  at  $45 
a  year.  Only  about  2,300  memberships 
have  been  sold  to  nonprint  subscribers  and 
about  23,000  print  subscribers  have 
registered  for  the  Web  service,  says  Dilene 
Crockett,  online  publisher.  Viewing 
classified  ads  and  some  entertainment 
content  remains  free  on  the  site. 

•  At  the  108,668-daily-circulation 
Albuquerque  (JS.M.)  Journal,  about  12,000 
print  subscribers  have  signed  up  for  Web 
access.  A  little  more  than  1,000  online 
subscriptions  have  been  sold  to  nonprint 
subscribers,  mostly  people  from  outside  the 
Albuquerque  area. 

•  In  Rochester,  Minn.,  the  42,693- 
vveekday-circulation  Post-Bulletin  reports 
that  7,400  subscribers  have  activated  their 
Web  accounts,  but  only  175  people  who 
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First  came  printing. 


Now  comes  the  ^onUS  .com''  Online  Publication  System. 

A  turnkey  solution  for  small  publications  that  makes  money  instead  of  burning  it. 


Give  us  a  call  toll  free  at  (888.234.5672) 

to  see  what  ionUS.com  can  do  for  your  bottom  line 
or  log  on  to:  www. ionus.com 


^ftnUS 


.com 


We  have  our  i  on  the  future  of  your  publication. 


Roger  Plothow 

“Post  Register,” 
Idaho  Faijn 


The  nation’s  leader 
for  diversity  In  media 


Maynard  Institute 

www.maynardije.org 


•  Cross-Media  Journalism 
•  Editing  Program 
•  Management  Training 


Instead  of  adopting  chainwide  strategies, 
why  not  let  a  paper  or  two  tiy-  variations  of 
the  paid-subscription  model?  Indeed, 
there  hasn’t  been  a  whole  lot  of  business- 
model  experimentation  as  of  late. 

All  of  these  newspapers  with  paid  mod¬ 
els  report  modest  increases  in  print  circu¬ 
lation,  but  admit  that  it’s  impossible  to 
_  attribute  those  increases  solely 

■  to  establishing  tollgates  on 

their  Web  sites.  The  terrorism- 
related  news  of  the  fall  seemed 
to  boost  print  circulation  just 

■  .  _ _  about  eveiywhere,  and,  in 

Tulsa,  a  new  circulation  direc- 
iivwr-  tor  has  started  a  number  of  new 
programs  to  attract  subscribers. 
Still,  this  small  band  of 

kpay-for-it  proponents  are  tme 
believers.  “Are  we  a  success?” 
Albuquerque’s  Friedman  asks 
rhetorically.  "Well,  we  haven’t 
'TU...,  ^  had  any  layoff’s,  and  we’re 

getting  the  same  advertising 
if:'*™"'™  revenue  that  we  were  before.” 

In  Rochester,  visits  to  post- 
bulletin.com  initially  dropped  35%,  but 
the  paper  found  that  most  of  those  visitors 
lived  outside  the  newspaper’s  core  market 
area.  “That  means  they  weren’t  of  great 
interest  to  our  adv'ertisers,  anway,”  says 
.Ion  Losness,  general  manager  and  editor. 
He  stresses  that  it’s  too  early  to  determine 
which  business  model  will  win  out  for 
newspapers  in  cyberspace. 

Still,  the  Borrell  report  recommends 
against  wholesale  restriction  of 
newspaper  Web  sites,  and  instead 
recommends  that  newspapers  consider 
registration  and  charging  for  pieces  of 
their  content  —  anvihing  that’s  niche 
and  can’t  be  found  elsewhere. 

“Many  publishers  are  now*  saying, 

‘Let’s  not  close  off  our  site  entirely  — 
instead,  let’s  find  niche  content  for 
niche  demographics  that  we  can  put  a 
subscription  price  on,’”  says  Phil  Calvert, 
vice  president  for  business  development 
at  Clickshare  Service  Corp.,  the  Williams- 
town,  Mass.-based  company  that  is 
providing  e-commerce  technology  to 
about  tw'o  dozen  newspapers. 

One  of  Calvert’s  clients,  the  Standard- 
Examiner  in  Ogden,  Utah,  is  building  a 
tiered  pricing  system  for  nonprint  sub¬ 
scribers  and  Web  users  outside  its  geo¬ 
graphic  area.  “We’re  not  shutting  the  barn 
door  on  tree  content,”  says  the  paper’s  pub¬ 
lisher,  Scott  Trandle.  Instead,  he  explains, 
the  paper  will  experiment  with  “premium 
and  customized  content  based  upon  a  con¬ 
sumer’s  ability  and  willingness  to  pay.”  11 


About  a  week  after  the  new  policy  went 
into  effect,  around  75  print  subscribers 
had  signed  up  for  paid  online  access.  And 
the  site  has  175  paying  members  who  don’t 
suhscribe  to  the  print  edition. 

Not  exactly  earth-shattering  numbers, 
but  Roger  Plothovv,  vice  president  and 
general  manager,  says  that’s  not  the 


don’t  subscribe  to  the  print  newspaper 
have  bought  online-only  subscriptions. 

•  While  The  Neu'  York  Times'  site 
remains  free  (with  registration),  the  paper 
is  heavily  promoting  a  paid  electronic  ver¬ 
sion  that  uses  technology'  from  New'sStand 
Inc.  of  Austin,  Texas.  The  service  delivers 
an  exact  replica  of  the  print  newspaper, 
including  display  advertisements,  to 
paying  suhscribers.  So  far,  only  3,000 
have  subscribed,  and  5,350  “single  copies” 
have  been  sold.  The  Times  says  it’s  getting 
about  6'0  new'  subscribers  a  dav. 


THE  PAY’S  THE  THING 

Consumers’  resistance  to  pay  for  on-  j 
line  content  remains  extremely  high,  ^ 
says  Greg  Harmon,  director  of  inter¬ 
active  services  for  Dallas-based  Belden 
Associates.  Belden’s  ongoing  survey  of 
newspaper  readers  finds  that  less  than 
10%  are  willing  to  open  their  wallets 
for  Web  news.  “I  don’t  think  we  can 
make  this  point  too  often,  especially  to 
senior  managers,”  Harmon  says.  He 
suggests  papers  move  incrementally  to 
the  paid-content  model. 

Nevertheless,  the  Post  Register  in  Idaho 
Falls,  Idaho,  stopped  “giving  away”  con¬ 
tent  on  its  Web  site,  Idahonew  s.com,  two 
years  ago.  Three  weeks  ago,the  24,001- 
daily-circulation  paper  took  things  a  step 
fiirther  when  it  began  to  require  that  even 
print  subscribers  pay  an  additional  charge 
for  online  access.  Subscribers  to  the  print 
edition  must  pay  $3  a  month  for  access, 
while  nonsubscribers  pay  $6. 


tulsaworld.com. 

Same  Accuracy 
Same  Timelines:* 


.Now  With  membership  privileges 


R  you  af «  not  air«A<fy  a  lutsawotldcoin 
inembai .  cRcK  one  of  the  hnHs  below 
~  I-'Kl/JC  to  hilsa  World. P,i*vit 
SiiUsnibeis 
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point.  “Even  for  those  newspapers  that 
are  now  seeing  profits  online,  I  believe 
they  come  at  too  high  a  price  —  the 
devaluation  of  [the  newspaper’s]  unique 
content,”  he  says. 

Plothow  acknowledges  that  his  employ- 
ee-owmed  paper  in  a  smaller  market  has 
the  luxury  of  doing  things  diff  erently.  But 
what  he  doesn’t  understand  is  why  the  hig 
newspaper  chains  don’t  experiment  more. 
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STARGAZING:  Wortd’s  FIRST  Hollywood  column 

combining  Celebrity  Gossip  with  Psychic  PREDICTIONS 

Already  a  hit  in  major  Canadian  markets  -  featured  in  Toronto  Sun, 
Edmonton  Sun,  the  Ottawa  Sun,  Calgary  Sun,  London  Free  Press,  plus 
British,  Australian  and  New  Zealand  media-  Stargazing  could  be  the  Sunday  cir¬ 
culation  builder  American  editors  are  looking  for  right  now.  Or  run 
it  mid-week  with  equal  impact. 

'Every  week  leading  show  business  writer  TONY  BRENNA  works  with 
top  psychic  ANTHONY  CARR  producing  the  only  column  providing 
exclusives  on  major  celebrities  -  plus  predictions  about  their  futures.  i 

"Stargazing  fits  well  into  daily  or  Sunday  entertainment  sections.  It  goes  ^ 
behind  the  scenes  in  Hollywood,  fascinates  readers  with  provocative  i 

predictions  of  what’s  in  store  for  favorite  stars.  | 

*Tony  Brenna  is  an  internationally  syndicated  journalist  with  40  j 

years  experience,  the  last  25  spent  covering  show  biz  for  U.S.  national  ! 

publications  and  foreign  media.  Anthony  Carr  is  the  world’s  most 
documented  psychic  whose  predictions  have  appeared  globally-and  i 

proved  amazingly  accurate. 

Write:  Pacific  Press  International  at  141  South  Detroit  Street, 
Los  Angeles,  CA  90036  for  samples.  E-Mail:  brengun@olympus.net 
Or  Phone:  1-800  553-5190  to  discuss  Stargazing  directly  with 
the  writers. 
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ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 
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STORE  FRONT  SALES  I 

Professional,  Customized  store  front  j 

programs.  Elaine  Rockhill  (480)  326-6322  | 

CONTENT  FINDER  , 

CONTENT  FINDER  -  www.econtentfinder.com  ; 

Identify  Suppliers  of  Syndicated  Content  Indexed  i 

by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

LEADER  IN  NEWSPAPER  APPRAISALS  i 

Free  Initial  Valuation.  ..goto  I 

www.mediamergers.coni  I 

W.B.  Grimes  &  Co.,  Est.1959  | 

APyRl^LS/B^^ERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

"Art  shoiiltl  force  you  to  urnlenstanil,  to 
feel.  Ainl  yet  HollywtKKl  ha.s  .secliicetl  us 
into  Ix’lieeing  that  the  only  things  that 
matter  are  those  that  free  us  from  the  dol¬ 
drums  of  our  life." 

-IT.inny  Gliner,  actor,  1999 

www.editorandpublisher.com 
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NEWSPAPER  APPRAISERS 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aoi.com 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

C.  BERKY&  ASSOCIATES,  INC! 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

'  Leader  in  Sale  ' 

of  Community  1.  W 
Newspapers  Kw 

Check  our  references 
(214)  265-9300 

Rickcnbacher  Media 

6731  Desco  Dr..  Dalla 
6731  Desco  Dr..  Dallas.  TX  75225 
www.rickenbachermedia.com 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 
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NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  I#  ■  Kc  Bc 

Tom  Karavakis  •  Gary  Greene 

Kerry  Murdock  ^  ASSOCIATES 

Publicalion  Brokerage  &  Appraisal 

(406)586-6621 

_ Bozeman.  Montana 


crityly.  com 

^listings.  Topics.  Mor&f 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


0  Sold  -  Est.  1959  MEDIA  AMERICA  BROKERS 

GRIMES  &  COMPANY  The  Pinnacle,  Suite  500 

212  Muscari  Ccurt  3455  Peachtree  Road,  NE 

bersburg,  MD  20882  Atlanta,  GA  30326-3236 

les-Pres.  (301)  253-5016  (404)  995-7088  Fax  (404)  995-7089 

Jtt,  South  (828)  749-6397  Lon  W.  Williams 

en  Klinger,  Southwest 

505)  524-0122  NATIONAL  MEDIA  ASSOCIATES 

n  Szefc,  Northeast  EDWARD  ANDERSON 

845)  291-7367  Specializing  in  Weekly  and  Daily 

tt  McGraw,  Midwest  Community  Newspaper  Transactions 

517)  369-3066  P.O.  Box  2001 

,  West  (209)  634-7202  Branson,  MO  65615 

-  (417)336-3457 

KY  &  ASSOCIATES,  INC.  email:  Brokeredl@aol.com 

Its  •  Appraisals  •  Brokers  I  _. 

(561)  3684352  I  PHILLIPS  PROPERTIES,  INC. 

W  13th  St..  Suite  214-7  ConsuttantsTnvestments 

ca  Raton,  FL  33432  Management  -  Brokers 

1  MEDIA  SERVICE.  INC.  Fl's^pSi 

>15.  Mergers,  Acquisitions  ,850,  537.4040 

David  E,  Gauger  P  ,850,  537.4050 

527,  Raymond,  WA  98577  '  ' 

•3560,  Fax  (360)  942-9896  THOMAS  C.  BOLITHO 

REGG  KNOWLES  BOLITHO  MEDIA  SERVICE 

ledia  Brokerage  Services  ^  tradition  of  service  to 

Sales,  Acquisitions,  Mergers  com^nity  newspai^rs 

J834,  Fax  (661)  833-3845  421-9600 

i.media-broker.iom  P  O.  Box  1985,  Ada,  OK  74821 

_  _  www.bolitho.com 


NEWSPAPERS  FOR  S.ALE 


papers  t.-j 

-  referenc  es  AVOID  DOWN  SIZING  own  your  newspaper 

;65-9W0  ^  Also  county  seat  weeklies,  others. 

K  ^  Free  list.  Bill  Berger,  ATN,  1801  Exposition 

f  De«o  dT.  Daiia“  Austin,  TX  78703-2833  (512)  476-3950 

.o  Dr..  DaMas.  TX  75225  _  _ _ 

ckenbachermed.a.com  AWARD-WINNING  PROFITABLE  monthly 

■  '  fast  growth  resort  area.  South  Carolina 

IlHAEL  D.  LINDSEY  !  Email:  kurowski@hargray.com 

)ublicationsforsale.com  ^  ^  ^  For  a  listofProp7rt7esTorSale: 

■0003,  Fax  (307)  772-0004  www.mediamergers.com 

W.B.  Grimes  &  Co.-Est.  1959 

LISTINGS  OF  THE  WEEK: 

_ _ _ _ _  —  •  Small  Florida  weekly  listed  at  IX  Gross. 

NEWSPAPER  APPRAISERS  ,  Shopper  with  strong  annual  earnings 

-  of  $125,000 

1  •  Two  adjacent  county  seat  weeklies-SOLD 

lllOC  county  seat,  with  motivated  seller 

■■■  M- 1 3  for  more  information  on  these  properties, 

1Q23  fpr  a  FREE  listings  newsletter  call  or  write: 

^  NATIONAL  MEDIA  ASSOCIATES 

blishing  companies,  in 

try.  We  have  built  tHs  PO-  2001  --1 12  W.  College 

^  ,  „  Branson,  MO  65615 

we  welcome  your  call  ,4^7,  335.3457 

I  and  your  company. 

NEWSPAPERS  WANTED 

,  WE  ARE  SEEKING  to  add  several 
ASSOCIATES  1  large-circulation  newspapers  or  newspaper 

— — I— - — - ,  i  groups  to  our  family  of  award-winning  publi- 

alion  Brokerage  &  Appraisal  |  information  Will  be  held  in  the 

(406)  586-6621  '  strictest  of  confidence.  For  a  quick  sale, 

Bozeman.  Montana  I  send  information  about  your  company  to: 

I  Box  2412,  Editor  &  Publisher 

_  :  770  Broadway  7th  FL,  NY,  NY  10003 
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Phone:  1-888-823-9149 


CJJlSSIFl  tD  ADVEIIIISIMG  Faa:  :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

IMAGESETTER  -  APS  3850  SST  color  imager 
&  developer  plus  RIP.  Orre  year  old-  only  used 
20  times.  Like  new  condition.  Purchased  for 
$123,000  will  sell  tor  $85,000.  Call  (661) 
945-5634,  ask  for  Paul  Kinison. 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heideiberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  SLS/IVIuller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


2  GOSS  SSC-4  Highs  folder  consul  decks 
running  $180,000.00/  best  offer 
call  Bob  (631)  231-  6060 

CURRENTLY  AVAIU^LE  FROM  INLAI^ 

•5-unit  GOSS  METRO  OFFSET,  22 

3/4”cut-off.  Press  is  very  clean  and  in 
good  mechanical  condition. 

•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’s  -  price  reduced. 

•  Add-on  Goss  URBANITE  units-  refurbished 
or  “as  is”. 

•GOSS  SSC,  SC  &  COMMUNITY  units 
(floor,  stacked,  and  2,  3  &  4-high  ar¬ 
rangements),  folders,  upper  formers, 
press  drives  and  roll  stands. 

•  5-unit  WEB  LEADER  with  50HP  motor 
and  controller  -  1981  vintage,  clean  & 
well  maintained. 

•Two  6-unit  HARRIS  VISA  presses,  with 
JF25  folder. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 

(913)  492-9050  •  Fax:  (913)  492-6217 
WWW.  inlandnews.  com 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


BOOST  CIRCULATION!!!  If  your  numbers 
are  down,  we  can  help.  We  offer  a  kiosk 
program  that  is  second  to  none.  Need  cir¬ 
culation  gains  and  retention  and  want  to  do 
away  with  telemarketing  churn?  Our  staff 
has  over  20  years  of  circulation  direction 
experience.  Call  (877)  478-8552,  or  email 
kandcent@aol.com 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


-INDUSTRY  SERVICES- 


-HELP  WANTED- 


CIRCULATION  SERVICES 

Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 

Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 

E-mail:  mpi@marketingplusinc.com 
www.marketingpiusinc.com 

Member  of  the  USA  Chambers  of  Commerce 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 
www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

CONSULTANTS 

DYNAMIC  ACHIEVERS,  SPECIALIZING  in 

:he  diverse  needs  of  the  Newspaper 
ndustry: 

•  Training 

•  individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
Dudget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397. 
www.our-hometown.com 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 

PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MATHAINI^  or  i 

increasing  their  advertising  in  a  weakened 
economy  actually  enjoy  greater  short  and 
long  term  prosperity.  The  same  is  true  in 
sales  training.  Allow  ProMax  Training  & 
Consulting,  the  newspaper  specialists,  to  ! 
demonstrate  how  effective  results  oriented  ! 
training  can  be  implemented  immediately  to  j 
maximize  your  newspapers  productivity,  | 
profits  and  people.  Call  Mary  Ann  at  (913)  j 
341-2242  or  visit  us  at  our  website:  ; 
www.promaxtraining.com.  | 


_ ACADEMIC _ 

PROFESSOR  OF  MEDIA  TECHNOLOGIES 
The  Donald  W.  Reynolds  School  of  Journalism 
at  the  University  of  Nevada,  Reno  is 
seeking  candidates  for  an  endowed  profes¬ 
sorship  in  Media  Technologies.  The  profes¬ 
sor  will  explore  ways  to  use  media  technol¬ 
ogies  to  tell  stories  and  make  information 
accessible  and  understandable  to  people. 
Duties  will  include  teaching  courses  and 
I  workshops,  conducting  research,  and  making 
public  presentations.  For  a  complete 
position  description  and  requirements,  see: 
http://jobs.unr.edu  or  contact  Professor 
Travis  Linn,  Search  Committee  Chair,  Reyn¬ 
olds  School  of  Journalism,  Mail  Stop  310, 
University  of  Nevada,  Reno,  NV  89557  or  at: 

(775)7844188,  or  by  E-mail  at: 
linn@unr.edu.  Applications  received  by 
March  15,  2002  will  receive  full 
consideration.  EEO/AA. 

■'Freedom  i.s  always  within  the  framework 
of  destiny.  -Martin  Luther  King  Jr., 

civil  rights  leader ,  1%3 


-HELP  WANTED- 


ACADEMIC  ACADEMIC 


EXECUTIVE  DIRECTOR  OF  UNIVERSITY  RELATIONS 
AUBURN  UNIVERSITY 

Auburn  University  in  Auburn,  Alabama,  seeks  nominations  and  applications  for  the 
position  of  Executive  Director  of  University  Relations.  Reporting  to  the  Office  of  the 
President,  the  Executive  Director  will  be  responsible  for  overseeing  the  University's  public 
relations  efforts,  both  internally  and  externally.  This  position  provides  an  opportunity 
to  create  a  new  leadership  team  to  advance  and  strengthen  the  University’s  mission  and 
to  develop  and  sustain  positive,  active  communications  in  a  community  that  has  seen 
significant  change  over  the  past  several  years.  Other  responsibilities  will  include  but  are 
not  limited  to:  advising  the  Board  of  Trustees,  the  President  and  other  institutional  leaders 
regarding  communications  strategies  surrounding  any  major  decision  or  event;  serving  as 
chief  spokesperson  to  the  media;  developing  and  utilizing  a  communications  plan 
for  the  university;  and  implementing  acceptable  practices  of  market  research,  testing, 
and  evaluation. 

Qualifications  for  the  position  include:  a  bachelor’s  degree  In  communications, 
journalism,  English,  marketing,  business  or  related  fields  (a  Master’s  degree  in  field 
highly  desired);  at  least  10  years  experience  as  a  communications  professional;  experi¬ 
ence  in  higher  education  desired,  preferably  at  a  public  institution;  a  thorough  grounding 
in  marketing  principles;  expertise  in  deploying  the  full  range  of  contemporary  communi¬ 
cations  tools;  outstanding  analytical  and  interpersonal  skills;  the  ability  to  communicate 
effectively  in  a  range  of  settings  and  through  a  variety  of  media;  and  an  understanding 
of  the  issues  and  challenges  facing  public  higher  education.  This  position  requires  a  vi¬ 
sionary  leader  with  a  collegial  management  style.  Salary  will  be  commensurate  with 
education  and  experience. 

Minorities  and  women  are  encouraged  to  appiy. 

Candidates  should  submit  a  letter  of  application;  a  resume;  and  the  names  and  phone 
numbers  of  three  references  to: 

Executive  Director,  University  Reiations  #16361 
Human  Resources 
Langdon  Hall 

Auburn  University,  AL  36849 
Phone:  (334)  844-4145 
Fax:  (334)  844-1617 

Review  of  applications  will  begin  after  March  15.  2002. 

Auburn  University  is  a  land-grant  institution  with  a  multi-cultural  student  enrollment  of 
more  than  22,000.  The  University  provides  instruction  in  approximately  70  academic 
departments  and  maintains  graduate  research  and  public  service  programs  of  a  broad 
scope.  The  University  is  located  in  the  city  of  Auburn  near  the  metropolitan  areas  of 
Montgomery  and  Birmingham,  Alabama  and  Columbus  and  Atlanta,  Georgia. 

Auburn  University  is  an  Afirmative  Action/Equal  Opportunity  Employer. 
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-HELP  WANTED- 


ACCOUNTING 


ACCOUNTS  RECEIVABLE  MANAGER 
Energetic,  take-charge  individual  needed  to 
direct  the  customer  services  activity  for  a 
Northern  Virginia  newspaper  publisher.  The 
preferred  candidate  will  have  extensive 
computer  skills,  with  Microsoft  Office  and 
PPI  software  preferred,  and  should  have  a 
good  working  knowledge  of  accounting. 
The  position  supervises  two  staff  members. 
We  offer  a  comprehensive  benefits 
package  including: 

•  Health  and  dental  coverage 

•  401(k)  plan 

•  Short  term  and  long  term  disability  plan 

•  Life  insurance 

Please  fax  your  resume  with  a  cover  letter 
to  JES,  at  (703)  435-9754  or  E-mail: 

)smith@timespapers.com 
Only  applications  containing  a  salary  history 
or  requirements  will  be  considered.  EOE 


BUSINESS  MANAGER 

Come  join  a  company  known  for  its  team 
environment,  career  development  and 
strong  business  results.  The  News  & 
Record,  a  100,000  circulation,  7-day  Land¬ 
mark  Communications,  Inc.  newspaper 
serving  metro  Greensboro,  NC,  seeks  a 
business  manager.  The  business  manager 
is  responsible  for  the  overall  finance  and 
accounting  functions  of  the  company  includ¬ 
ing  planning,  budgeting,  forecasting  and  re¬ 
porting.  Candidate  must  be  a  CPA;  experi¬ 
ence  in  public  accounting  a  plus.  MBA  de¬ 
sirable.  Candidate  must  have  at  least  10 
years  of  accounting/finance/business  ad¬ 
ministration  experience  with  at  least  5 
years  of  managerial  experience  with  a  full 
range  of  responsibilities  including  strategic 
planning  and  staff  development.  Newspaper 
experience  essential.  Leadership  skills  in  a 
team  environment  are  essential.  The  business 
manager  reports  to  the  publisher  and 
IS  a  member  of  the  company  leadership 
team. 

Please  submit  a  cover  letter  and  resume  to: 
News  &  Record 

Attn:  Sheby  Luck,  Recruitment  Coordinator 
P.O.  Box  20848 
Greensboro,  NC  2742043848 
Or  via  E-mail  to:  sluck@news-record.com 


ADMINISTRATIVE 


GENERAL  MANAGER  for  small  award  winning  \ 
4,000  daily  in  fast  growing.  Zone  6 
recreation  area.  Family  owned.  5-10  year 
experience  in  sales  and  sales  management 
required  with  knowledge  of  all  aspects  of 
newspaper  and  proven  ability  to  team 
train,  lead  and  build.  Excellent  opportunity 
for  strong  manager  wishing  to  escape  cor¬ 
porate  life,  expand  resume,  and  then  move 
up.  Position  oversees  daily,  two  weeklies, 
resort  magazine,  shopper  &  five  websites. 

Please  send  resume  to: 

Box  2525,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 

www.editorandpublisher.com 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


MERGERS  &  ACQUISITIONS 
We  are  seeking  to  add  a  regional 
associate.  Ideal  candidate  will  be  well- 
versed  in  all  aspects  of  publishing,  thrive  in 
a  highly  competitive  sales  environment  and 
have  extensive  industry  contacts.  Commis¬ 
sion-based  position  with  outstanding  earnings 
potential.  Contact: 

Larry  Grimes,  President 
W.B.  Grimes  &  Company 
(301)  253-5016,  lgrimes299@aol.com 


PUBLISHER 

Midwest  newspaper  group  with  combined 
circulation  8,000  seeks  an  experienced 
publisher  who  understands  all  aspects  of  a 
daily  newspaper.  Strong  background  in  ad¬ 
vertising  helpful.  Solid  market  in  which  to 
work  and  live.  Will  be  part  of  entire  team  of 
Publishers  in  the  group. 

We  need  hands  on  implementer. 

Send  replies  to: 

Box  2532,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 


PUBLISHER 

Lead  operations  for  Las  Vegas  City  Life 
(www.lasvegascitylife.com),  the  city’s  domi¬ 
nant  alternative  weekly;  Las  Vegas 
Business  Press,  a  growing  weekly  business 
;  tab;  and  Las  Vegas  Senior  Life,  a  monthly 
tab.  In  addition,  you’ll  oversee  operations 
for  our  commercial  printing  operation, 

■  which  is  a  print  site  for  USA  Today  and  in¬ 
cludes  an  18-unit  Goss  Urbanite.  Reply 
with  references  to:  Tom  Lee,  group  manager, 
Wick  Communications  Co.,  P.O.  Box 
!  27087,  Tucson,  AZ.  85726-7087  or 
E-mail  only  in  Word  format  to: 

tlee@azbiz.com. 


PUBLISHER,  ILLINOIS  ISSUES 
University  of  Illinois  at  Springfield  seeks 
Publisher  for  monthly  public  affairs  magazine. 
Also  serves  as  head  of  publications 
unit.  Minimum  qualifications:  5  years  relevant 
management  experience  in  publishing, 
journalism  and/or  public  affairs;  knowledge 
I  of  governmenl/politics;  fiscal/fund  raising 
i  experience;  strong  interpersonal  skills;  BA 
!  in  journalism,  communication,  business  or 
i  related  field.  Applications  screened  beginning 
I  March  4,  2002  and  until  position  filled. 

I  Send  letter  of  application,  current  resume, 
I  names/phone  numbers  of  four  professional 
I  references  to:  Barbara  Ferrara,  Chair,  Pub- 
1  lisher  Search  Committee,  UlS,  Springfield, 
I  IL  62794-9243.  For  full  ad,  see: 

http://illinoisissues.uis.edu/. 

UlS  is  an  AA/EEO  employer. 


administra’ttvt: 


i  The  Greenspun  Media  Group,  the  premier 
'  meoia  company  in  Las  Vegas,  is  looking  to 
fill  the  following  positions: 

PUBLISHER 

Maggie  Award-winner  Las  Vegas  Life  Maga¬ 
zine  is  seeking  a  Publisher  with  proven 
leadership.  This  position  is  responsible  for 
all  aspects  of  the  magazine,  including  ad¬ 
vertising,  circulation,  editorial,  design,  mar¬ 
keting,  public  relations  and  promotion. 
Skills  in  strategic  planning  and  implemen¬ 
tation  are  essential. 

PUBLISHER 

Las  Vegas  Weekly,  an  award-winning  alter¬ 
native  news  weekly  is  seeking  a  Publisher. 
This  position  is  responsible  for  all  aspects 
of  the  newspaper,  including  advertising,  cir¬ 
culation,  editorial,  design,  marketing,  public 
relations  and  promotion.  Skills  in  strategic 
planning  and  implementation  are  essential. 
Interested  candidates,  please  indicate 
which  position  you  are  applying  for  and 
mail,  fax  or  e-mail  resume/salary  history  to: 
GREENSPUN  MEDIA  GROUP 
John  Ottone,  HR  Mgr. 

2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson,  NV  89014 
FAX:  (702)9524099 
John.ottone@vegas.com 


ADVTIRTISING 


LOCAL  SALES  DIRECTOR 
Major  metro  newspaper  is  seeking  a  Local 
Sales  Director  to  oversee  the  strategic 
growth  and  development  of  local  business. 
This  position  is  responsible  for  local  territory 
sales  and  new  business  sales  efforts,  in¬ 
cluding  coop  and  vendor  support.  Also  re¬ 
sponsible  for  planning  and  executing  the 
strategic  and  operational  programs  that  de¬ 
termine  growth  in  local  advertising  revenue. 
The  qualified  candidate  should  have  strong 
leadership  skills  combined  with  a  proven 
track  record  with  at  least  five  years  sales 
management  experience  in  a  mid  to  large 
organization.  Two  to  three  years  revenue 
forecasting  and  budgeting  experience  re¬ 
quired.  Excellent  communications  and  or¬ 
ganizational  skills  a  must.  Four-year  degree 
in  business  or  related  field  is  preferred. 
Please  send  your  resume  and  cover  letter 
to  Box  2553,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

EOE 


US-VA-NORTHERN-SALES  REPRESENTATIVE 
The  Times  Community  Newspapers  located 
in  Leesburg,  VA  is  currently  seeking  candi¬ 
dates  for  a  fast  paced  advertising  environ¬ 
ment.  Responsibilities  include  selling  and 
servicing  classified  recruitment  and  private 
party  advertising.  Position  also  requires 
prospecting  new  and  recovery  accounts 
through  aggressive  telemarketing  efforts 
(cold  calling). 

Qualified  candidate  must  have  excellent 
customer-service  skills,  professional  tele¬ 
phone  demeanor,  excellent  grammatical 
and  spelling  skills,  some  sales  or  customer 
service  experience,  type  at  least  40  wpm 
and  have  computer  knowledge.  Salary  plus 
commission.  We  offer  a  comprehensive 
benefit  package,  dental,  and  401(k)  Plan. 
Fax  or  E-mail  resume  to  D.  Tomasini: 

(703)  437-6019 
dtomasini@timespapers.com 
EOE 

FEBRUARY  4.  2002 


ADVERTISING 


CLASSIFIED 

OUTSIDE  SALES  MANAGER 
The  Savannah  Morning  News,  Georgia’s 
Best  Newspaper  is  seeking  an  experienced, 
team-oriented  professional  to  manage  our 
Real  Estate  and  Automotive  team.  Lead  a 
sales  team  in  developing  and  increasing 
revenue  and  establishing  and  achieving 
sales  goals.  The  ideal  candidate  will  possess 
a  degree;  have  a  strong  background 
in  sales  and  management,  excellent  oral 
and  written  communication  skills,  and  3-5 
years  successful  newspaper  sales  manage¬ 
ment.  If  you  are  an  aggressive  manager 
looking  for  a  career  with  great  potential  and 
want  to  live  in  coastal  Georgia,  this  could 
be  your  ideal  opportunity.  Full  benefits 
package.  Send  resume  and  salary  require¬ 
ments  to  lbarnes@savannahnow.com. 

Savannah  Morning  News,  Attn:  L.  Barnes 
P.O.  Box  1088,  Savannah,  GA  31401 


CLASSIFIED  ADVERTISING  MANAGER 
For  the  Lexington  Herald-Leader,  circulation 
116,935  daily  and  148.441  on  Sunday.  We 
need  a  high-energy  and  enthusiastic  manager 
with  a  positive  attitude  to  lead  a  staff  of 
20.  Located  in  the  heart  of  bluegrass  coun¬ 
try,  Lexington,  KY  is  a  great  place  to  raise 
a  family.  Ifs  the  major  financial, 
educational,  cultural,  medical  and  retail  hub 
for  all  of  Central  and  Eastern  Kentucky  plus 
being  the  home  of  the  University  of  Kentucky. 
We  value  our  employees  and  offer  a 
salary  that  is  competitive  on  both  a  local 
and  national  level  along  with  excellent  bene¬ 
fits  and  a  great  working  environment.  Re¬ 
spond  by  sending  resume  and  salary  re¬ 
quirements  to  Cindy  Frazer,  Employment 
Coordinator,  Lexington  Herald-Leader,  100 
Midland  Avenue,  Lexington,  KY  40508. 

Fax  (859)  231-3584 
Or  E-mail:  cfrazer@herald-leader.com 


RETAIL  ADVERTISING  MANAGER 
For  the  Lexington  Herald-Leader,  circulation 
116,935  daily  and  148,441  on  Sunday.  We 
need  a  higfvenergy  and  enthusiastic  manager 
with  a  positive  attitude  to  lead  a  staff  of 
36.  Located  in  the  heart  of  bluegrass  coun¬ 
try,  Lexington,  KY  is  a  great  place  to  raise 
a  family.  Ifs  the  major  financial, 
educational,  cultural,  medical  and  retail  hub 
for  all  of  Central  and  Eastern  Kentucky  plus 
being  the  home  of  the  University  of  Kentucky. 
We  value  our  employees  and  offer  a 
salary  that  is  competitive  on  both  a  local 
and  national  level  along  with  excellent  bene¬ 
fits  and  a  great  working  environment.  Re¬ 
spond  by  sending  resume  and  salary  re¬ 
quirements  to  Cindy  Frazer,  Employment 
Coordinator,  Lexington  Herald-Leader,  100 
Midland  Avenue,  Lexington,  KY  40508. 

Fax  (859)  231-3584 
Or  E-mail:  cfrazer@herald-leader.com 


ADVERTISING  DIRECTOR 
Need  an  experienced  advertising  sales 
leader  for  a  five-day  daily  newspaper 
located  in  the  beautiful  mountains  of  Northern 
California.  The  ideal  candidate  has  the 
knowledge  and  skills  needed  to  motivate 
salespeople,  generate  new  revenue  ideas 
and  produce  results.  Competitive  compen¬ 
sation  and  benefits  package.  Send  resume 
and  cover  letter  to:  Bruce  Jones,  Publisher, 
Siskiyou  Daily  News,  P.O.  Box  129,  Yreka, 
CA  96097.  FAX  (530)  842-6787. 
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EDITORIAL 


ADVERTISING 


DISPLAY  SALES  DIRECTOR 
Fortune  500  Company  is  seeking  a  Display 
Sales  Director  to  oversee  the  growth  in  major 
and  national  categories  in  the 
Advertising  Division. 

This  position  IS  responsible  for  major  cate¬ 
gory  accounts,  national  and  preprint  sales 
efforts,  and  planning/executing  the  strategic 
and  operational  programs  that  determine 
growth  in  advertising  revenue  associated  with 
these  areas. 

Candidates  should  have  outstanding  sales 
management  skills  that  help  lead  and  direct 
others  to  achieve  company  objectives.  In 
addition,  five  years  of  successful  sales 
management  experience  in  a  mid-  to  large- 
size  sales  organization  is  required,  as  well 
as  two  to  three  years  revenue  budget  de¬ 
velopment  experience  and  a  proven  record 
for  developing  and  implementing  winning 
strategies.  Strong  written  and  verbal  skills, 
superb  planning  and  organizational  skills, 
and  working  well  with  a  team  are  desired. 
Candidates  should  have  a  four-year  college 
degree  in  business  (or  related  field). 

Please  send  your  resume  and  cover  letter 
to  Box  2552,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

EOE 

CLASSIFIED  ADVERTISING  SUPERVISOR 
Supervise  daily  operation,  create  new 
growth  opportunities,  recruit  and  train  suc¬ 
cessful  team  of  telemarketers.  Must  dem¬ 
onstrate  history  of  sales  and  management 
success  in  newspaper  market.  Forward 
resume  with  salary  history  to: 

Fax:  (631)591-5124 
Attn:  JP 

Suffolk  Life  Newspapers 
P.O.  Box  9167,  Riverhead,  NY  11901 

SALES  MANAGEMENT 

A  major  Tennessee  newspaper  is  seeking  a 
team-oriented  individual  to  develop  and  lead 
a  group  of  retail  advertising  sales  executives 
and  coordinators  in  a  fast-paced  and 
competitive  environment.  The  successful 
candidate  will  have  strong  leadership  skills, 
proven  strategic  sales  experience,  and  the 
ability  to  solve  problems,  embrace  change, 
and  think  “outside  the  box”.  Responsibilities 
include  developing  a  sales  plan  to  achieve 
goals  and  developing  an  accountable  staff 
to  build  strong  consultative  relationships 
with  new  and  existing  customers  to 
increase  matket-share.  If  you  possess 
these  attributes  and  have  a  minimum  of 
one  year  of  media  sales  management  expe¬ 
rience,  we  want  to  talk  to  you.  Reply  to: 

Box  2544,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 

New  York,  NY  10003 


CIRCULATION 


CIRCULATION  DIRECTOR 
Circulation  Director  needed  to  manage  the 
weekly  International  Jerusalem  Post  and  the 
bi-weekly  Jerusalem  Post  magazine.  Candi¬ 
date  should  have  a  proven  track  record  and 
strong  single  copy,  subscription  sales  and 
subscriber  retention  skills.  The  position  is 
based  in  Chicago.  Please  send  resume  and 
salary  requirements  to  :  Circulation  Director 
Competition  -  The  International  Jerusalem 
Post,  401  N.  Wabash  Ave,  Suite  334,  Chi¬ 
cago,  IL,  6061 1  or  E-mail  information  to: 
srhastings@suntimes.com 


CIRCUIJVTION 


DISTRIBUTION  FIELD  MANAGER 
Publishers  Circulation  Fulfillment,  a  leading 
distributor  of  many  prominent  publications 
coast  to  coast,  seeks  a  home  delivery  oper- 
'  ations  professional  to  manage  a 
geographic  territory.  We  have  opportunities 
I  available  in  Washington,  DC,  Mid  West,  San 
i  Diego,  Ohio  Valley,  East  Coast  and  West 
Coast. 

The  individual  we  seek  will  be  responsible 
for  actively  managing  a  group  of  district 
managers,  including  ensuring  compliance 
with  company  policies  and  procedures, 
maintaining  staff  levels  and  appropriate 
training  of  staff,  and  exceeding  customer 
service  objectives. 

Qualifications  include  prior  distribution  man¬ 
agement  experience,  preferably  with  print 
media,  excellent  organization  and  communi¬ 
cation  skills,  dependability,  flexibility  and 
accuracy.  Additionally,  the  candidate  should 
have  extensive  knowledge  of  the 
geography  and  demographics  of  the  as¬ 
signed  area. 

Excellent  computer  skills  required. 

Please  reference  the  state/geographic  region 
you  are  applying  from.  Interested  candidates 
may  forward  a  resume  and  salary 
history/requirements  to: 

Field  Manager 

(State/Geographic  Region  - _ ) 

P.O.  Box  241,  Oxford,  NJ  07863 
Fax  (908)  453-4395 
Lois.Nagie@pcfcorp.com  EOE 

RETAIL  MARKETING  DIVISION  MANAGERS 
St.  Petersburg  Times,  Florida’s  best  news¬ 
paper,  is  seeking  proven  Division  Managers 
to  lead  single  copy  marketing  in  designated 
geographic  areas.  The  selected  candidates 
will  be  responsible  for  attaining  all  sales 
and  operational  goals,  facilitate  the  marketing 
and  distribution  of  all  single  copy  circulation, 

‘  and  collection  of  revenues  from  retailers, 
hawkers,  and  newsracks.  Key  project  work  as 
it  pertains  to  sales  and  distribution  will  also 
be  a  portion  of  the  assignment.  Direct  reports 
include  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates  will 
possess  exceptional  leadership,  motivation, 
coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
I  package  commensurate  with  experience. 

'  Excellent  benefits  package.  Interested  can- 
j  didates  may  apply  with  cover  letter  and  re- 
I  sume  to: 

1  St.  Petersburg  Times 

Brad  Dinkmeyer 

P.O.  Box  1121,  St,  Petersburg,  FL  33731 
Fax:  (727)893-8105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION  MANAGER 
Are  you  currently  in  management  or  ready 
to  step  up  to  management?  Successful 
large  circulation  tri-state  shopper  seeking 
manager  with  experience  in  staffing,  sched¬ 
uling,  quality  control  for  mail  and  carrier  de¬ 
livery.  Communication  with  Post  Office, 
hand  and  automated  inserting  utilizing 
Kirk-Rudy  equipment.  Company  will  partici¬ 
pate  in  relocation  costs.  Starting  salary 
commensurate  with  experience  $60,000  to 
$90,000.  Call  or  send/fax  resume  to: 

Tri-State  Pennysaver  Group 
Larry  Ross  Weinberger,  Publisher/CEO 
101  Executive  Blvd.,  Elmsford,  NY  10523 
Ph  (914)  592-5222  or  Fax  (914)  592-3646 
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ASSISTANT  CITY  EDITOR 
The  Albuquerque  Journal  is  looking  for  an 
assistant  city  editor  to  work  with  a  team  of 
reporters  covering  courts,  police  and  immi¬ 
gration  issues.  We're  looking  for  someone 
with  solid  judgment  to  handle  breaking 
news  and  who  can  help  reporters  develop 
and  hone  enterprise  stories.  Replies  to 
Charlie  Moore,  city  editor,  Albuquerque 
Journal,  7777  Jefferson  NE,  Albuquerque, 
NM  87109, 


ASSOCIATE  EDITOR 

Love  the  outdoors?  Love  to  report  the 
news?  Outdoor  Retailer,  the  outdoor  indus¬ 
try's  trade  magazine,  has  a  great  opportunity 
for  an  Associate  Editor.  Responsible  for 
developing  and  maintaining  news  sources 
in  the  outdoor  industry,  writing  under  tight 
deadlines  for  the  magazine  and  website 
and  for  the  magazine's  show  dailies  at  the 
Outdoor  Retailer  Winter  and  Summer  Expos 
and  other  special  events.  Must  have  strong 
communication  skills  and  minimum  three 
years  daily  newspaper  experience;  journal¬ 
ism  degree  and  outdoor  industry 
knowledge  preferred.  Some  travel  required. 
Salary  low  30s.  Laguna  Beach,  CA,  casual  . 
environment  close  to  ocean.  Send  resume,  j 
including  salary  history/requirements  to: 
humanresources@bci-atl.com 
Or  Fax  to:  (770)  777-8780 

BLOOMBERG  NEWS  is  looking  for  top  busi¬ 
ness  news  editors  and  reporters  in  its  Zurich 
bureau  to  cover  big  stories  including 
global  banking,  money  laundering  and 
Switzerland’s  political  integration.  Editors 
must  be  able  to  assign  and  produce 
hard-hitting,  yet  well-written,  stories,  as  well 
as  the  ability  to  read  German.  Reporters 
should  be  hungry  to  sniff  out  breaking  news 
and  work  independently,  in  addition  to 
knowing  German.  Please  send  a  resume 
and  clips  to  Mr.  Parris  Kellermann  at 
pkellermann@bloomberg.net  or  Postfach 
7633,  8023  Zurich,  Switzerland. 


CITY  EDITOR 

If  you’re  obsessed  with  getting  it  right  and 
going  beyond  government  meetings,  and 
can  spot  everything  from  gaping  holes  to 
minute  style  problems  in  stories,  we’ve  got 
the  perfect  job  for  you.  The  TimesDaily,  a 
34,000  circulation  daily  New  York  Times 
Regional  Newspaper  in  scenic  northwest  Al-  , 
abama,  is  looking  for  a  city  editor  to  direct  i 
the  local  news  report.  Primary  duties  include  j 
making  assignments,  coordinating  j 
photo  and  graphics  requests,  coaching  i 
staffers  through  the  reporting  and  writing  j 
stages,  and  editing  their  work  to  the  finest  j 
detail.  At  least  two  years  of  previous  super-  j 
visory  experience  needed.  Send  a  letter  | 
!  stating  why  you’re  the  best  person  for  the 
job,  three  references,  three  examples  of 
;  your  best  work  and  salary  history  to  Execu¬ 
tive  Editor  David  Brown,  219  W.  Tennessee  j 
St„  Florence,  AL  35631  or  E-mail: 

J  david.brown@timesdaily.com  j 

i  EDITOR  needed  for  small,  family-owned,  I 
I  6-day  in  eastern  Texas.  Solid  language 
j  skills.  Quark  pagination,  photos.  Daily  news 
i  experience  preferred.  E-mail  resume  with 
salary  history  to:  knh@hotmail.com. 

MANAGING  EDITOR  for  a  local  newspaper,  j 
Beating  knowledge,  journalism  and  Quark 
I  required.  FAX  resume  to:  (619)  226-3406. 


I  EDITOR 

The  Erie  Times-News,  a  family-owned  news¬ 
paper  in  northwestern  Pennsylvania,  seeks 
I  an  experienced  editor  to  head  up  new 
;  weekly  neighborhood  publications  to  debut 
■  in  September.  Successful  candidate  must 
;  be  able  to  supervise  the  design,  develop 
content,  coordinate  with  other  editors,  edit 
I  copy  and  hire  correspondents.  Will  supervise 
I  a  full-time  staff  of  nine. 

!  E-mail  cover  letter  and  resume  to: 

marniemead  oberle@timesnews.com 

EDITOR 

The  Spokesman-Review  seeks  a  visionary 
coach  as  top  editor  for  a  winning  team  of 
journalists.  We’re  an  innovative,  independent 
110,000  AM  serving  the  Inland  Northwest 
from  Spokane,  WA.  We  seek  an  energetic  and 
experienced  newsroom  leader 
whose  commitment  to  news,  readers  and 
people  will  take  us  to  the  next  level.  Re¬ 
quirements  include  10  years  in  senior 
newsroom  management,  proven  integrity 
and  commitment  to  best  journalistic  prac¬ 
tices.  Submit  resume  and  cover  letter  to 
Publisher  William  “Stacey"  Cowles,  PO  Box 
2160,  Spokane,  WA  99210. 

Email:  staceyc@spokesman.com. 

FAX:  (509)  459-5258.  EOE 


EXECUTIVE  EDITOR 
REGIONAL  BUSINESS  MAGAZINE 
Thirty-year-old  regional  publishing  company 
seeks  executive  editor  for  business  maga¬ 
zine.  Exceptional  opportunity  for  professional 
!  growth.  Qualified  candidates  will 
have  proven  success  in  business 
journalism.  We  offer  comprehensive  medical 
and  dental  benefits  including  401(k) 
!  with  match.  Send  your  resume  and  salary 
requirements  to  Box  2550,  Editor  &  Publisher 
'  Classified,  770  Broadway,  7th  Floor, 

I  NY,  NY  10003.  Or  E-mail  (with  Box  #  in 
!  subject  line)  to: 

■  hpreuss@editorandpublisher.com 

'  mANCIAL  STAFF  WRITER 

Looking  for  a  place  where  your  writing  abili¬ 
ties  and  knowledge  of  financial  market 
1  trends  are  appreciated? 

[  We  are  the  Weiss  Group,  Inc.  located  in 
I  sunny  Palm  Beach  Gardens,  FL,  and  we 
j  seek  a  talented  writer  to  join  our  30  year 
old,  successful  organization! 

This  individual  will  have  full  responsibility  for 
researching  and  writing  electronic  and/or 
print  newsletters.  Candidate  must  have  a  4 
year  degree  in  finance  or  journalism;  knowl¬ 
edge  of  financial  markets  and  economic 
theory;  and  a  good  grasp  of  current  events 
required.  Advanced  economics  degree  or 
CFA  is  a  plus!  A  creative  writing  background 
is  a  plus! 

E-MAIL  YOUR  RESUME  TODAY! 

Please  reference  WRITER  in  the  subject  line 
Corporate  Recruiting  Department 
jobs@weissinc.com 
Find  out  more  about  us: 

WWW. safemoneyreport.com 


HIGFILANDS  TODAY,  Florida’s  fastest  growing 
daily  newspaper,  located  in  Sebring, 
Florida,  is  looking  for  a  news  editor.  Must 
have  a  strong  background  in  community 
journalism,  reporting  and  news  desk/copy 
desk.  Send  resume  to: 

Dave  Bryant,  Highlands  Today 
231  U.S.  27  N.,  Sebring,  FL  33870 

www.editorandpublisher.com 
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MANAGING  EDITOR 

The  Loudoun  Times-Mirror,  an  award 
winning  community  weekly  in  Leesburg, 
seeks  a  news  junkie  to  oversee  newsroom, 
covering  one  of  the  fastest-growing 
counties  in  America.  Applicant  must  have 
“strong  design  and  headline  writing  skills", 
love  community  journalism  and  work  well 
with  a  team  of  professional  journalists. 
Comprehensive  benefits  package  offered, 
including  a  401(k).  Send  resume  and  refer¬ 
ences  with  cover  letter  to  Leigh  Schilling: 

Times  Community  Newspapers 
13873  Park  Center  Road,  #301 

Herndon,  VA  20171 
E-mail  to:  lschilling@timespapers.com 
Or  Fax  to:  (703)  435-9754 
EOE 

MANAGING  EDITOR 

Help  a  much  improved  capital  city  newspa¬ 
per  take  the  next  steps  toward  greatness. 
The  Lincoln  Journal  Star,  an  80,000-1- 
morning  daily  part  of  Lee  Enterprises,  is 
looking  for  a  managing  editor  who  is  a 
strong  journalist,  a  successful  manager  and 
a  questioner  of  the  status  quo. The  managing 
editor  sits  on  the  newspaper's  top  man¬ 
agement  team  and  assists  the  editor  with 
budgeting  and  production  as  well  as 
day-to-day  news  operations.  An  aptitude  for 
investigative  journalism,  sports  or  online 
journalism  would  be  a  plus.  Attention  to  de¬ 
tail  and  at  least  three  years’  experience  in 
management  required.  By  Feb.  28,  send  a 
cover  letter,  resume  and  samples  of  your 
work  to:  Human  Resources,  Lincoln  journal 
Star,  P.O.  Box  81609,  Lincoln,  NE  68501. 

MANAGING  EDITOR 

Immediate  opening  for  a  community 
focused,  managing  editor.  Job  requires  an 
excellent  sense  of  local  news,  layout  and 
pagination  skills,  the  ability  to  manage  re¬ 
porters,  establish  beats  and  make  story  as¬ 
signments.  Conservative  Northern  California 
readership.  Quark,  Photoshop  and  digital  pho¬ 
tography  skills  a  must.  Contact  Bruce 
Jones,  publisher,  Siskiyou  Daily  News,  P.  0. 
Box  129,  Yreka,  CA  96097  or: 

Phone:  1-800-540-5905. 

E-mail:  publisher@siskiyoudaily.com 

METRO  EDITOR 

The  Atlanta  Journal-Constitution  is  looking 
for  an  editor  who  cares  about  readers,  re¬ 
porters  and  loves  a  great  story.  We’re  looking 
for  a  veteran  editor,  with  major  metropolitan 
experience,  to  guide  our 
100-person  staff  in  covering  one  of  the 
best  news  towns  in  America.  We  are  ! 
looking  for  someone  who  can  roll  up  their 
sleeves  and  focus  on  content.  We’re 
looking  for  an  editor  who  is  versatile  -  un-  ■ 
derstanding  the  needs  of  print  and  online, 
the  city  and  the  suburbs.  The  successful  ^ 
candidate  is  expected  to  set  a  high  ' 
standard  for  a  high-energy  newsroom  that  i 
breaks  news,  writes  great  yarns  and  is  con¬ 
sistently  developing  Page  One  enterprise. 
Minimum  five  to  10  years  of  daily  newspaper 
experience.  The  ideal  candidate  has  excellent 
story  editing  and  coaching  abilities,  : 
is  a  good  planner  and  is  good  at  communi-  j 
eating  his/iier  vision.  Mail  your  resume  and 
work  samples  to  Angela  Tuck,  News  Per¬ 
sonnel  Manager  or  James  Mallory,  Deputy 
Managing  Editor,  Business/Metro  at: 

Atlanta  Journal-Constitution 
72  Marietta  Street  NW,  Atlanta,  GA  30303 
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NEWSROOM 
COPY  EDITORS 

This  FULL-TIME  position  will  be  responsible 
to  edit  news  stories,  write  headlines,  cutlines 
and  support  type.  Produce  visually  interesting 
news  pages  on  deadline.  Must  be 
computer  savvy,  have  excellent  word  skills 
and  news  judgment,  and  the  ability  to  learn 
design.  Must  be  able  to  work  in  a  team  at¬ 
mosphere  and  be  comfortable  handling  a 
wide-range  of  duties  under  the  pressure  of 
deadline. 

The  Day  Publishing  Company 
P.O.  Box  1231 
New  London,  CT  06320 
ATTN:  Human  Resources/NB0831 
FAX:  (860)  443-6322 
We  are  an  equal  opportunity  employer 
Committed  to  diversity  in  the  workplace 

ONLINE  EDITOR  -  The  Town  Talk  in  Alexandria, 
Louisiana  has  an  opening  for  an  Online 
Editor.  Five  years  daily  newspaper  experi¬ 
ence,  reporting  and/or  editing;  online  writ¬ 
ing/editing  experience  helpful.  College  de¬ 
gree  required,  preferably  in  journalism  or 
communication  field.  Excellent  communica¬ 
tion  and  interpersonal  skills  required.  Send 
resume  with  cover  letter  to: 

Joy  Williford,  The  Town  Talk 
P.O.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  jwilliford@thetowntalk.com 

^fiON  AVAILABLE:  EDiTOR 
United  Auto  Workers  (UAW)  seeks  editor  for 
award-winning  membership  magazine  with 
1  million-r  circulation.  We  cover  our  members 
in  manufacturing,  health  care,  education,  pub¬ 
lic  service,  and  other  industries, 
plus  a  wide  range  of  social  and  political 
issues. 

Proven  track  record  as  editor  and  writer  re¬ 
quired,  and  ability  to  lead  team  of  writers, 
designers  and  illustrators.  Compensation  in¬ 
cludes  competitive  salary  plus  vacation, 
holidays,  health  care,  pension  401(k)  plan 
and  other  benefits. 

Resume,  writing  samples  and  references 
to:  Frank  Joyce,  UAW  Public  Relations, 
8000  E.  Jefferson,  Detroit,  Ml  48214. 

The  Asian  Wall  Street  Journal,  a  Dow  Jones 
publication,  seeks  candidates  for  the  follow¬ 
ing  position: 

DEPUTY  MANAGING  EDITOR 
WEEKEND  JOURNAL 

This  job,  based  in  Hong  Kong,  involves  edit¬ 
ing  and  rewriting,  as  well  as  brainstorming 
story  ideas,  writing  headlines,  organizing 
art  and  overseeing  the  design  of  pages. 
The  AWSJ’s  Weekend  Journal  section  runs 
feature  articles  on  culture,  travel,  lifestyle, 
food,  wine,  careers  and  personal  finance, 
and  has  its  own  reporting  staff.  The  suc¬ 
cessful  candidate  should  have  experience 
encouraging  and  coaching  reporters;  have 
a  demonstrated  ability  to  conceptualize  and 
craft  feature-length  pieces;  and  have  solid 
experience  in  production  and  layout.  Famili¬ 
arity  with  Asia  and  Asian  language  skills  are 
a  plus.  Please  send  resumes  and  clips  to: 
Stephanie  Wood,  Managing  Editor 
Weekend  Journal 

The  Asian  Wall  Street  Journal 

G.P.O.  Box  9825,  Hong  Kong 

Fax:  011  (852)  25734579 
E-mail:  stephanie.wood@awsj.com 
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REPORTER 

If  you  have  a  nose  for  news  and  like  to  dig 
for  meaningful  enterprise,  consider  this. 
The  Springfield  (OH)  News-Sun,  an  award¬ 
winning  33,000  Cox  daily  in  southwest 
Ohio,  IS  looking  for  a  reporter  with  experience 
writing  news  and  feature  stories.  We 
offer  a  competitive  salary,  benefits  and  a 
chance  to  grow.  Check  us  out  online  at: 

www.SpringfieldNewsSun.com 
If  interested,  please  send  your  resume  and 
clips  to  Managing  Editor  Jack  Bianchi, 
Springfield  News-Sun,  202  N.  Limestone 
Street,  Springfield,  OH  45503.  Fax  (937) 
328D328. 

REPORTER 

The  Argus  Leader  in  Sioux  Falls,  SD,  seeks 
an  aggressive  reporter  to  cover  public  safety 
on  our  city  desk  team.  We  want  enterprise 
that  breaks  ground  on  page  lA.  And 
we  want  top-notch  breaking  news  coverage 
from  a  reporter  who  knows  how  to  get  all 
the  details  on  deadline.  As  South  Dakota’s 
largest  newspaper,  we  travel  the  state  - 
and  the  country  -  to  bring  our  readers  the 
stories  they  care  about.  We’re  a  Gannett 
newspaper  with  excellent  benefits  and  we 
value  diversity  in  the  workplace.  Apply  to: 

Randell  Beck,  Executive  Editor 
200  S.  Minnesota  Avenue 
Sioux  Falls,  SD  57102 
Or  E-mail:  rabeck@argusleader.com 

STAFF  WRITER 

Small  Times  Media  is  the  first  media  company 
devoted  entirely  to  the  fast-growing 
small  tech  industry  -  nanotechnology  and 
microsystems.  We  report  on  the  people, 
companies  and  institutions  leading  the 
world’s  next  era  of  technological  advance¬ 
ment.  Our  staff  of  former  daily  newspaper 
journalists  produces  a  bimonthly  magazine 
and  daily  news  Web  site. 

We  are  looking  for  a  full  time  staff  writer 
who  can  cover  technical  subjects  in  a  precise 
yet  conversational  tone.  Assignments 
would  include  breaking  news,  feature  stories 
and  profiles  on  industry  leaders, 
cutting  edge  product  developments,  and 
continuing  coverage  of  developments  in  ac¬ 
ademia,  the  investment  community,  in  gov¬ 
ernment  and  industry. 

We  are  looking  for  a  writer  with  solid  business 
credentials  (at  least  5  years  national 
writing  experience)  including  the  ability  to 
write  about  the  big  picture  market  perspec¬ 
tive.  Knowledge  of  small  technologies  is  a 
plus,  but  not  required.  You  should  be  deadline 
oriented,  work  well  in  a  small  group, 
and  value  flexibility.  For  more  information  or 
to  be  considered  for  this  opportunity,  contact 
Mario  Pabst  at  (734)  528-6133  or 
marlopabst@ardesta.com 


CIASSIFIED  ADVERTISERS: 


If  you  ik)n’t  sf.f;  k 


CATEGORY  THAT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


I  “Making  tho  simple  complicaled  is 
!  commonplaee;  making  the  compli¬ 
caled  simple.  avvesomeK  simple, 
that’s  creativity 

j  -  (  harles  Mingus 


EDITORIAL 


WEEKEND/PROJECTS  & 
ENTERPRISE  EDITOR 

The  Colorado  Springs  Gazette  (101,000 
daily;  1 19,(X)0  Sunday)  needs  a  skilled  editor 
and  expert  crafts  person  to  become  its 
next  editor  of  projects  and  enterprise.  Our 
aggressive  projects  calendar  requires  a 
grounded  journalist  to  help  reporters  hone 
their  ambitious  ideas  into  focused  reality,  a 
diplomat  to  build  teams  across  all 
segments  of  the  newsroom,  and  a  master 
of  long-form  narrative.  Coordination  of  all, 
and  editing  of  most,  weekend  enterprise  is 
a  big  part  of  the  job.  The  newsroom  of  120 
is  fully  CAR-equipped;  hands-on  CAR  experi¬ 
ence  a  plus.  Send  resume  and  clips  to: 
Sharon  Peters,  Editor  &  Vice  President,  The 
Gazette,  30  S.  Prospect  St.,  Colorado 
Springs,  CO  80903.  No  phone  calls, 
please. 


INEORMATION  SYSTEMS 


CORPORATE 

CLASSIFIED  SYSTEMS  TRAINER 
Morris  Computer  Services,  a  division  of 
Morris  Communications  Corporation 
located  in  Augusta,  GA,  is  looking  for  a  per¬ 
son  that  is  a  self-starter  and  creative 
thinker,  to  support  the  implementation, 
training,  support,  and  enh.ancements  of  the 
DTI  Classified  system.  This  person  must 
have  an  understanding  of  newspaper  classi¬ 
fieds,  classified  sales  initiatives,  classified 
rated  structures,  and  a  desire  to  help  guide 
classified  technology  for  8  different  News¬ 
papers,  located  throughout  the  United 
States.  A  college  degree  or  equivalent  with 
classified  sales,  and  DTI  training  a  plus. 
This  person  will  be  part  of  a  three-person 
team,  which  supports  the  classified  product 
with  the  goal  of  100%  customer 
satisfaction.  Must  be  able  to  travel  up  to  2 
weeks  a  month.  The  company  offers  a  com¬ 
petitive  salary,  with  benefits  including 
Healthcare  and  a  401(k)  plan.  Please  send 
your  resume  and  cover  letter  to:  Morris 
Communications  Corporation,  Attn.  David 
Dross,  P.O.  Box  936,  Augusta,  GA  30903. 
Or  E-mail  to:  ddross@morris.com,  or  Fax 
to:  (706)  823-3395.  EOE 


\LAILROOM 


MAILROOM  MANAGER 

The  New  Haven  Register,  Connecticut’s 
second  largest  daily  newspaper  has  an  im¬ 
mediate  opening  for  a  Mailroom  Manager. 
Candidates  must  have  strong  management, 
oral,  written,  and  communication  skills  and 
be  goal  oriented. 

Three  to  five  years  experience  working  as  a 
manager  or  assistant  manager,  strong  in¬ 
terpersonal  skills,  and  good  organizational 
abilities  are  required.  In  addition,  the  ability 
to  create  and  sustain  an  atmosphere  of  co¬ 
operation  and  job  satisfaction  through  em¬ 
ployee  involvement  is  essential.  Must  be 
flexible  in  work  hours. 

The  successful  candidate  will  direct  two 
shifts  each  in  the  mailroom  and  the  pre¬ 
packaging  room.  The  equipment  is  Muller 
Martini,  GMA  and  Dynaric. 

A  competitive  salary  and  excellent  benefit 
package  are  being  offered.  Mail  resume  to: 
Production  Director,  New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  06511 
We  are  an  EOE 
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-HELP  WANTED- 


PRESSROOM  _  PRODUCTION/TECH 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HEAD  PRESSMAN/ 

NIGHT  SHIFT  SUPERVISOR 
4  nights  a  week  ■  Tuesday  through  Friday 
Goss  Community  Press  (9)  units  including 
4-High  Southwest  GA  location.  Reply  to: 

Mark  Pope,  Bainbridge  Post-Searchlight 
P.O.  Box  277,  Bainbridge,  GA  31718 
Fax:  (229)  246-7665 
E-mail:  mpope@e-postprint.com 

PRODUCTION  MANAGER 
The  Daily  Progress  has  an  opening  for  a 
production  manager.  This  position  is  re¬ 
sponsible  for  all  phases  from  pre-press  to 
packaging.  Also  responsible  for  maintenance 
and  safety  at  physical  plant, 
grounds.  Responsible  for  recruitment,  hiring, 
supervision  of  approximately  27  employees. 
Letter,  resume  to  Lawrence 
McConnell,  publisher.  The  Daily  Progress, 
P.O.  Box  9030,  Charlottesville,  VA  22906. 


PRESSMEN  needed  for  growing  Colorado 
community  newspaper.  24,000  am  daily 
with  commercial  printing  operation,  Goss 
Urbanite,  running  4  section  papers.  Come 
join  a  dedicated  staff  and  management 
team.  Competitive  wages,  125  Cafeteria 
Plan,  paid  vacation  and  relocation 
expenses.  Contact:  Kevin  Kocher,  Production 
Manager,  Greeley  Tribune,  P.O.  Box 
1690,  Greeley,  CO  80632,  (970) 

352-0211  or: 

kocher@greeleytrib.com 

PRESSROOM  MANAGER 
The  New  Haven  Register,  a  Journal  Register 
Company  paper,  is  seeking  a  Pressroom 
Manager  with  doublewide  offset  web  press 
experience. 

The  successful  candidate  will  be 
responsible  for  the  operation  of  the  press¬ 
room,  including  the  coordination  of 
workflow  and  managing  the  pressroom 
budget.  In  a  deadline  driven  environment, 
this  individual  will  monitor  and  maintain 
quality  and  waste  goals,  coach  and  tram  a 
staff  of  35-40  to  meet  their  full  potential, 
and  manage  multiple  projects. 

Three  to  five  years  experience  working  as  a 
manager  or  assistant  manager,  strong  in¬ 
terpersonal  skills,  and  good  organizational 
abilities  are  required.  In  addition,  the  ability 
to  create  and  sustain  an  atmosphere  of  co¬ 
operation  and  job  satisfaction  through  em¬ 
ployee  involvement  is  essential.  Must  be 
flexible  in  work  hours.  Mail  your  resume  to: 

Production  Director,  New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  06511 
We  are  an  EOE 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
Zone  8,  under  30,000  circulation,  in  a 
great  location,  seeks  a  Production  Director 
to  lead  its  pre-press,  press  and  mailroom 
operations.  This  position  is  responsible  for 
buildings,  safety,  newsprint  and  annual 
budgeting.  We  produce  our  own  papers  as 
well  as  commercial  work  with  room  to 
grow.  Goss/Web  Press  preferred  with  expe¬ 
rience  on  RIPS  and  Image  setters.  Resume, 
references  and  salary  requirements  to: 

Box  2554,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PRODUCTION  MANAGER 
An  international  not-for-profit  environmental 
organization,  based  in  Szentendre,  Hungary 
seeks  a  Production  Manager  to  coordinate 
and  develop  its  in-house  publishing  team  of 
6  persons.  The  ideal  candidate  will  have  5 
years  experience  in  all  facets  of  publishing 
work;  oversee  the  timely  implementation  of 
all  electronic  and  hardcopy  publishing  jobs’; 
be  fluent  in  English  and  possess  strong  writ¬ 
ing  skills.  Visit  www.rec.org  for  more  details. 
Deadline  for  applications: 

Feb.  17,2002. 


OPERATIONS  MANAGER 
NEWSPAPER  PRODUCTION 
Dow  Jones  &  Company,  publisher  of  The 
Wall  Street  Journal  and  Barron's,  is  seeking 
an  experienced  Operations  Manager  to  join 
our  Production  Department  located  at  our 
Orlando,  FL  production  facility. 

The  qualified  candidate  will  assist  the  Pro¬ 
duction  Manager  with  issues  relating  to 
plant  management.  This  includes,  but  is  not 
limited  to,  direct  line  responsibility  for 
major  portions  of  the  daily  printing 
operation,  budget  preparation  and  admin¬ 
istration,  inventory  purchasing  and  manage¬ 
ment,  special  projects,  staff  recruitment 
and  development,  and  policy 
implementation.  In  addition,  this  includes 
maintaining  records,  preparing  and  analyzing 
reports,  and  capital  expenditures. 


EXPERIENCED  PUBLISHER,  dailies  and 
weeklies,  seeking  position  in  Zone  4  or  6. 
20  years  of  P&L,  budgeting  and  sales  expe¬ 
rience.  Results  oriented,  good  reference. 

Call  (704)  225-8680 
Or  E-mail:  jlowmanl@carolina.rr.com 

PROFESSIONAL  with  12  years  community 
newspaper  management  (daily/weekly) 
seeks  new  challenge  as  publisher,  GM  or 
department  head.  Solid  experience  in  all  de¬ 
partments.  Available  immediately. 

(970)  704-1402  or  kwt@sopris.net 

PUBLISHER 

After  14  years  of  steady  promotions  within 
the  same  company,  my  candidate  finds 
himself  with  no  place  to  further  his  career. 
He  is  looking  for  another  Publisher  position 
that  will  allow  him  to  not  only  add  value  via 
advertising,  but  also  by  editorial,  he  has 
been  highly  successful  both  as  a  Publisher 
of  a  small  daily  and  as  a  Group  Publisher  of 
several  weeklies. 

If  you  employ  this  candidate,  there  will  be 
no  fee.  his  present  employer(a  small  chain 
of  dailies  and  weeklies)  has  agreed  to  pay 
our  fee.  This  is  being  done  out  of  gratitude 
for  all  of  his  years  of  service. Please  call 
Rob’t  Greene  at:  (563)  359-4877  or  FAX  in¬ 
quiries  to:  (563)  359-8359  or  E-mail  us  at: 
greene@goodnews-searchfirm.com. 


CIRCULATION 


HELP  WANTED 

Line  rates:  SI  3.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
SI  44.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 
line  rates:  12.10  per  line,  per  week 
three  line  minimum 
Black  and  white  display  ads 
SI 44.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  S61.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  S25.00  per  insertion;  counts 


The  successful  candidate  will  have  prior  ex¬ 
perience  in  operations  management  or 
deadline  driven  manufacturing.  Prior  experi¬ 
ence  in  newspaper/printing  operations  a 
plus.  Must  have  strong  team  building  skills. 
Organization  and  communication  skills, 
both  written  and  verbal,  as  well  as  computer 
skills  a  must.  Successful  candidate 
should  also  be  able  to  demonstrate  a  track 
record  of  successful  prior  achievement  and 
initiation.  Candidate  should  possess  a  mini¬ 
mum  of  a  Bachelor’s  degree  or  5  years’ 
management  experience. 

We  offer  a  competitive  salary,  an  excellent 
benefits  package  and  the  opportunity  for 
career  advancement.  Please  forward  your 
resume  with  salary  requirements  to: 

Dow  Jones  &  Company 
Attn:  Staffing  Department  -  MP/BR/69342 
P.O.  Box  300,  Building  3 
Princeton,  NJ  08543 
Fax:  (609)  520-7401 
www.dj.com/careers 
Equal  Opportunity  Employer 


SALES 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Tax  (631)  588-2735 


EDITORIAL 


CREATIVE  REPORTER  with  wordsmith  abilities 
and  experience/contacts  in  Brooklyn 
and  Queens  seeks  editor/reporter  job.  Call: 

(917)407-6852 

f\^TERTAINMlNT/MEDiA 
Reporter/columnist  seeks  part-,  full-time 
work.  Experienced  as  tv  critic  and  financial 
reporter  covering  media  sector  for  print,  ra¬ 
dio,  online.  Willing  to  relocate. 

(407)  8564988  rick@allyourtv.com 


NEWS  MANAGEMENT 


I  NATIONAL  AWARD  WINNING  Internet  pub- 
j  lishing  professional  seeks  senior  role  in  a 
*  major  news  organization  where  my 
strategic  and  operational  abilities  can  be 
harnessed  to  direct  online  news  operations 
toward  profitability.  Resume  posted  at: 
www.mojoweb.comAesume/ 

E-mail:  pmckenna@mojoweb.com 


as  two  lines  of  copy.  The  identity  of 
box  holders  cannot  be  revealed. 
Readers  are  advised  not  to  send 
samples  when  replying  to  blind  box 
ads:  we  are  not  responsible  for  the 
recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  654-5304 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON 
( HW  -  CEETTRAL  -i-  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 


MAGAZINE/NEWSPAPER  PRO 


Sales  experience  and  contacts  in  the  maga¬ 
zine  and  newspaper  publishing  industry. 
Several  niche  publications  in  the  gaming 
and  airlines  industry  looking  to  expand.  Tre¬ 
mendous  opportunity  for  the  right  person. 
Must  be  highly  motivated  and  willing  to  ex¬ 
pand  income  with  bottom  line  growth  in  the 
publications.  Position  requires  hands  on  ex¬ 
perience,  strong  contacts  and  a  talent  for 
getting  to  the  decision  maker.  Independent 
reps  encouraged  to  apply.  Fax  cover  letter 
and  resume  to  Attn:  Sales  Manager: 

(702)  798-5819 


For  help  wanted/position  wanted  rates  call 
Hazel  Preass  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


"Thu  ncwspajicr  can  liccomc  the  rocl<  of  the  community,  separating  water-cooler  tallc  from  the  truth.” 


-Dan  Rather,  CBS  News  anchor,  1998 
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WHO’S  VVHB 


1  /♦  L.  1 

'  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

I  •  News,  Picture  &  Syndicated  Services 
I  •  Equipment/Interactive  Products  &  Services 


•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  industry  Services 


•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 

I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


fc,.;  . 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 
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Ano  nuevo  sangriento:  2002  was  just 
18  days  old  when  it  recorded  the  first 
murder  of  the  year  of  a  Latin  American 
Journalist.  Felix  Fernandez  Garcia,  editor 
of  the  weekly  Nueva  Opcion,  died  in  a 
hail  of  bullets  fired  from  a  car  by  two 

individuals,  only  yards 
from  the  Miguel 
Aleman  City  Hall  in  the 
Mexico  border  state  of 
Tamaulipas.  The  Center  for  Border 
Studies  and  Promotion  of  Human  Rights 
in  Mexico  reported  Nueva  Opcion  had 
recently  published  articles  linking  the 
city's  mayor  with  drug  traffickers.  ... 

Just  five  days  later  in  Cali,  Colombia, 
photographer  Marco  Antonio  Ayala  was 
shot  to  death  in  classic  sicario  style  by 
two  individuals  on  a  passing  motorcycle 
as  he  walked  from 
the  office  of  the  daily 
El  Catena.  The  Bogota 
daily  El  Tiempo  quoted 
an  unnamed  colleague  as  saying  Ayala 
had  said  “things  were  getting  hot”  in 
his  new  beat  covering  legal  affairs.  ... 
Ironically,  the  same  day,  Jan.  23, 
Colombian  authorities  held  the  first 
public  hearing  for  two  men  accused  of 
murdering  photographer  Alberto  Sanchez 
Tovar  and  TV  cameraman  Luis  Alberto 
Rincon  in  November  1999.  The  Lima, 
Peru-based  Institute  for  Press  and 
Society  reported  authorities  believe 
the  two  were  killed  on  orders  from  a 
right-wing  paramilitary  who  goes  by  the 
nickname  “Chejo.”  ...  In  another  hopeful 
blow  against  impunity,  the  National  Civil 
Police  in  Guatemala  arrested  two  women 
suspected  of  murdering  radio  reporter 
Jorge  Mynor  Alegria  in  September, 

Agence  France-Presse 
reported  Jan.  25. 

Police  revoked  the 
immunity  of  Mario 
Chigua,  mayor  of  Izabal,  a  city  about 
150  miles  northeast  of  Guatemala  City, 
on  suspicion  he  was  involved  in  the 
murder.  ...  A  mob  of  supporters  of 
Peruvian  President  Alejandro  Toledo 
kicked,  struck,  and  threw  fruit  at  a  group 
of  journalists  covering  events  at  a  local 
headquarters  of  the  ruling  party  Jan.  9. 
Among  those  attacked  were  Janet  Reyes 
and  Marco  Villanueva  from  the  daily 
Diario  de  Chimbote.  —  Mark  Fitzgerald 
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AMERICAS  EXTRA 


UIIHII  m  IN  K 

Venezuela’s  Chavez  has  unleashed  mobs  against  ‘El  Nacional,’ 
but  the  paper  is  proving  more  popular  than  the  president 


afraid  to  leave  the  offices,  Bonilla  said.  It 
quickly  became  apparent  that  this  was  no 
spontaneous  gathering,  but  had  been  led  by 
government  agitators. 

Free-press  groups  were  outraged  by  the 
mob  action.  “The  president’s  verbal  threats 
are  now  being  acted  upon,”  said  Robert 
Menard,  secretary-general  of  Paris-based 
Reporters  Without  Borders.  Robert  J.  Cox, 
assistant  editor  of  The  Post  and  Courier  in 


Taking  it  to  the  streets:  El  Nacional  gets  mobbed  Jan.  7. 


BY  MARK  FITZGERALD 

CHICAGO 

N  HIS  TUMULTUOUS  THREE  YTIARS  IN 
office,  Venezuelan  President  Hugo 
Chavez  has  made  or  invented  many 
enemies:  Business  and  union  leaders, 
politicians  and  unnamed  “oligarchs,”  even, 
most  recently,  Roman  Catholic  bishops. 

Not  surprisingly,  Chavez  also  loathes 
almost  eveiy-  news  organization  that  has 
managed  to  elude  the  control  of 
his  “Bolivarian  Revolution.”  But 
the  one-time  militaiy  -coup 
leader  seems  to  save  a  special 
venom  for  El  Nacional,  the 
Caracas  daily  published  by  the 
Otero  family’s  Editora  El 
Nacional  S.A. 

For  a  while,  Chavez’s  only 
weapon  against  the  paper  was 
his  mercurial  rhetoric.  He  refers 
to  newspaper  by  the  belittling 
diminutive  “El  Nacionalillo” 
and  calls  it  an  “undignified  daily 
full  of  lies.”  Chavez  frequently  targets  El 
Naeional's  “blackmail”  in  his  weekly  broad¬ 
cast,  “Alo  Presidente”  (“Hello,  President”). 
Like  all  Venezuelan  papers,  El  Nacional 
labors  under  constant  legal  jeopardy 
because  the  new  Chavez-drafted  national 
constitution  proxades  many  justifications 
for  censoring  and  punishing  the  press.  But, 
until  recently,  the  only  real  action  his  ad¬ 
ministration  had  taken  against  El  Nacional 
specifically  w  as  to  prohibit  government  of¬ 
ficials  and  employees  from  subscribing  to  it. 

All  that  changed  Jan.  7  wben  a  crowd  of 
Chavez  supporters  (estimated  to  number 
from  150  to  400)  mobbed  the  paper’s 
offices,  throwing  bricks,  breaking  a  few 
windows  —  and  trapping  some  400  El 
Nacional  employees  inside  the  building. 
‘The  physical  damage  was  not  ver\'  much, 
but  the  atmosphere  was  terrifring  for 
employees,”  Luis  Bonilla,  the  paper’s  opera¬ 
tions  director,  said  in  a  telephone  interview 
last  week.  “Everyone  was  ver\'  afraid.” 

The  siege  lasted  the  better  part  of  three 
hours  before  police,  using  tear  gas,  were 
able  to  break  it  up.  Even  then,  people  were 


Charleston,  S.C.,  and  president  of  the  Inter 
American  Press  Association,  called  it  “an 
act  of  intimidation.”  The  Organization  of 
America  State’s  Inter-American  Commis¬ 
sion  on  Human  Rights  officially  demanded 
the  government  “ensure  the  protection 
needed  for  El  Naeional’s  employees.” 

Physical  force  may  be  all  that’s  left  for 
Chavez,  wbo  appears  to  be  losing  his 
demagogic  touch.  The  El  Nacional  edition 
the  mob  tried  to  stop  reported  a  new'  poll 
showing  the  president’s  once-mighty 
approval  rating  had  slipped  to  18%. 

When  Chavez  called  his  supporters  out 
into  the  streets  for  a  demonstration  on 
Jan.  23, 100,000  responded  —  but  at 
least  that  many  people  swarmed  to  an 
opposition  rally. 

Publisher  Miguel  Henrique  Otero 
recently  told  Miami  Herald  columnist 
Andres  Oppenheimer  that  Chavez  actually 
helps  El  Nacional:  Since  the  president 
began  his  harangues,  circulation,  reported 
last  year  at  153,000,  is  up  30%.  “Chavez,” 
Otero  said,  ‘lias  become  our  best 
marketing  agent.”  II 
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Later  starts,  earlier finishes 


Quipp  —  and  GMA  —  equipment  in  its  new  pack¬ 
aging  center  help  the  News  break  earlier  than  ever. 


Greenville’s  new  packaging  center  opens  up  more  room  for  profit 


BY  MARK  FITZGERALD 

PHOENIX 

HE  Greenville  (S.C.)  News  is  a 
busy  place.  In  addition  to  press 
runs  for  its  92,731-circulation 
weekday  and  127,218-circulation 
Sunday  issues,  the  paper  publish¬ 
es  the  weekly  Simpsonville  Tribune-Times  for 
distribution  to  34,000  households  in  the  mar¬ 
ket’s  so-called  “Golden  Strip,”  the  monthlies 
Upstate  Active  Times  for  seniors  and  Upstate 
Parent,  and  other  specialty  publications.  It  also 

handles  more  them  90%  of  the  preprints 
distributed  in  its  market,  amounting  to 
some  250  million  inserts  annually. 

But  the  main  reason  the  Greenville 
News  decided  to  build  a  new  packaging 
center  was  not  to  add  production  capacity, 

Post-press  Manager  William  C.  Turner 
explained  —  it  was  for  speed. 

“We  wanted  to  start  later  and  finish 
earlier.  We  wanted  to  reduce  our 
production  window  from  five  hours  to 
three  and  a  half,”  Turner  said  during  the 
recent  Newspaper  Association  of  America 
SuperConference. 

In  just  six  months.  Turner  said,  the 
new  center  reduced  the  window  to  four 
hours.  And  by  the  second  week  in  January, 
he  told  E^P,  the  paper  was  reaching  its 
3  V2-hour  goal  every  weeknight.  A  paper 
that  once  had  an  editorial  deadline  of 
10:45  p.m.  now  clears  the  newsroom  at 
11:30  p.m.  —  and  expects  to  extend  that 
another  15  minutes.  The  daily,  which 
Gannett  Co.  Inc.  purchased  in  1995,  is  also 
moving  to  the  earlier  5:30  a.m.  delivery 
time  that,  according  to  the  chain’s  research, 
has  the  best  potential  for  increasing 
home-delivery  circulation. 

The  packaging  facility  helped  wring  out 
inefficiencies  in  its  post-press  system. 

Turner  said.  For  instance,  the  News  now 
delivers  a  complete  package  to  its  carriers 
on  weekdays,  eliminating  the  partial 


section  packages  that  deliverers  completed 
at  extra  costs  in  time  and  compensation. 

Inserts  also  move  more  swiftly  at  the 
packaging  point.  The  center  has  three  GMA 
SLS2000  inserters,  one  with  26  heads 
and  two  with  14  heads  each.  Quipp  Inc. 
equipped  most  of  the  rest  of  the  new  pack¬ 
aging  center.  Its  four  gripper  conveyors  and 
six  processing  lines  move  product,  with 
completes  and  other  packages  handled  by  a 
Quipp  bundle-distribution  sv  stem  serviced 


by  eight  truck  loaders  and  two  cart  loaders. 

The  packaging  center,  which  opened  in 
July,  is  only  the  third  major  construction 
project  the  127-year-old  paper  has  had 
since  it  moved  to  its  current  location  in 
1914.  The  building  housing  its  editorial  and 
business  offices  was  opened  in  1968.  The 
News  demolished  its  14,000-square-feet 
mailroom  to  make  room  for  the  new  pack¬ 
aging  center,  w'hich  sprawls  28,000  square 
feet.  The  facility’ 
increases  the  space 
for  insert  storage 
to  9,600  square 
feet  from  2,600 
square  feet. 

Even  in  a  slowed 
market,  the  News  has 
increased  preprint 
volume  while 
reducing  its 
operational  expenses, 
thanks  in  large  part  to 
the  new  packaging 
center.  Turner  said. 

Greenville’s 
experience  with 
increasing  insert  volume  is  not  unusual, 
GMA’s  director  of  sales,  Hamed  Seyedi, 
suggested  at  SuperConference.  The  number 
of  freestanding  inserts  (FSIs)  has  been 
growing  by  an  annual  average  of  3.7%  the 
last  few  years,  and  even  managed  a  1.9% 
hike  last  year,  he  said.  “Now,  these  numbers 
are  not  necessarily  breathtaking,”  Sev  edi 
said,  “but  they  show  that,  even  in  slow 
times,  some  products  will  hang  in  there  or 
even  grow.  And  FSI  is  one  of  these.”  11 


‘Republic’  revamps  work  flow  with  teams  and  technologies 


BY  JIM  ROSENBERG 

PHOENIX 


I 


N  1990,  CREATIVE  SERVICES  AT  ThE 
Arizona  Republic  in  Phoenix 
consisted  of  staffers  w’orking  on 
simple  Apple  Macintoshes  with  font 
problems,  a  few  color  printers  that 


couldn’t  match  on-press  colors,  and 
customer  files  kept  on  index  cards  and 
calendars. 

“Everv’body  was  focused  on  their  own 
goals,”  said  Dena  Greenawalt,  who  has 
run  the  daily’s  ad  systems  under  both 
Central  Newspapers  Inc.  and  Gannett  Co. 
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Inc.  The  results,  the  senior  manager  said 
at  a  session  at  the  recent  Newspaper 
Association  of  America  SuperConference, 
were  that  “advertising  and  finance  reports 
often  didn’t  balance”  and  data  was  “not 
readily  available  for  forecasting.” 

That  changed  for  the  better  after  teams 
and  new  technologies  were  brought  to 
bear.  Results  included  “a  major  reduction 
in  adjustments  and  credits,”  said 
Greenawalt.  (Though  this  was  largely 
confirmed  during  a  tour  of  the  paper’s 
new  headquarters  the  night  before,  an 
information-technologj'  manager 
conceded  that  wrong-size  ads  still 
manage  to  sneak  through  until  final 
checks  are  made  prior  to  page-file 
transmissions  to  imagesetters  at  two 
remote  printing  plants.) 

Ongoing  process  improvement  at  the 
Republic  encompasses  implementation 
of  decision-support  software  systems; 
improvement  of  special-sections  process¬ 
ing  by  the  advertising  department,  which 
handles  all  its  owm  prepress  production 
tasks;  reliance  on  AP  AdSend  and,  espe¬ 
cially,  WamlNet  for  electronic  ad  trans¬ 
mission;  and  use  of  preflighting  software 
to  ensure  that  files  print  as  intended. 


Supporting  software  includes  a  Lotus 
Notes-based  marketing  database  of  facts, 
figures,  maps,  customer  information, 
and  prepared  presentations.  Target¬ 
marketing  toolkits  aid  in  creating 
address-specific  and  carrier-route 
delivery'  options.  Staffers  now  can  create 


real-time  reports  from  their  integrated 
systems. 

Ads  and  related  transactional 
information  originate  and  travel  as 
digital  data.  “From  an  order  perspective,” 
said  Greenawalt,  “we  are  a  ticketless 
en\'ironment.” 

Each  sales  team  consists  of  a  sales  rep, 
assistant,  artist,  and  customer-account 
executive.  Their  aim,  said  Greenawalt,  is 
to  create  a  satisfactory  first  proof.  As  a 
part}’  to  a  sales  call,  she  said,  an  artist  has 


a  stake  in  the  success  of  a  given  ad  and 
can  make  a  sales  rep  aware  of  potential 
problems  at  the  earliest  stage. 

The  teams  and  their  supporting  infor¬ 
mation  and  technologj’  help  to  foster  an 
ad  sales  approach  that  is  strategic  rather 
than  merely  reactive,  said  Greenawalt. 

The  operation 
nevertheless 
seeks  to  be 
even  more 
market  driven, 
she  added. 

And  much 
like  the  ad 
sales  teams, 
the  paper 

has  relied  on  cross-departmental  teams 
to  “make  [its]  projects  much  more  effec¬ 
tive,”  said  Greenawalt,  citing  a  redesign 
of  the  classified  section  and  conversion  to 
narrower  pages  on  a  50-inch  web. 

The  Republic  has  been  creating  special 
advertising  products  —  a  home-rentals 
listing,  for  example  —  that  it  produces 
using  Managing  Editor  Inc.’s  CLS,  where¬ 
as  the  daily’s  classified  pages  are  produced 
on  the  paper’s  older  System  Integrators 
Inc.  system  and  the  section  front  is  made 
up  on  the  newer  CCI  Europe  system. 

The  paper  soon  will  convert,  how'ever, 
to  classified-order-entrv'  and  pagination 
software  from  Mactive  Inc.  The  single 
system  will  serv  e  three  new'spapers  in  tw'o 
cities  because  the  sale  included  Tucson 
Newspapers  Inc.,  the  joint  operating 
agency  of  Gannett ’s  Tucson  Citizen  and 
Pulitzer  Inc.’s /In'^rona  Daily  Star.  The 
330-seat  AdBase  system  (with  fax  soft¬ 
ware  and  interfaces  to  a  credit-card  clear¬ 
inghouse  and  Autologic’s  ad-tracking 
system)  will  add  yet  another  capability  to 
Phoenix:  cross-selling  ads  with  papers  in 
the  state’s  second-largest  market. 

Other  recent  improvements  on  the  ad 
side  include  Solo  Mail  Express  direct 
mail,  with  address-specific  delivery' 
capability;  data  warehousing,  for  better 
category'  reporting  and  market  analysis; 
press-calibrated  color;  and  Pine  Tree 
Systems’  Mosaic  ad-management  system, 
with  automated  file  generation,  proofing, 
and  provision  for  customers  to  make 
corrections  via  the  Web. 

The  Republic  also  is  creating  a  Web  site 
for  advertising  operations,  w'hich  will 
keep  customers  current  on  their  accounts 
(and  includes  an  account  history'),  provide 
electronic  tear  sheets,  facilitate  order  and 
entry  of  classified  ads,  and  allow  online 
payment  of  bills.  11 


Paul  Mongerson  Prize 

for 

Investigative  Reporting  on  the  Media 

•  $10,000  First  Prize 
•$1,000  Special  Distinction  Prizes 

Deadline  for  Submission:  March  1, 2002 

The  Paul  Mongerson  Prize  honors  outstanding  journalists  who  improve 
news  coverage  and  elevate  professional  standards  by  critically  evaluating 
and  correcting  distortions  reported  in  news  stories.  The  Prize  is  co-spon¬ 
sored  by  the  Center  for  Media  and  Public  Affairs  in  Washington,  D.C. 
and  the  Center  for  Governmental  Studies  at  the  University  of  Virginia. 
Prize  entries  must  have  been  printed  or  aired  during  2001 . 

For  entry  form  and  more  information,  contact: 

The  Mongerson  Prize 
Center  for  Media  and  Public  Affairs 
2100  L  Street,  NW,  Suite  300 
Washington,  DC  20037 
(202)223-2942  or  (800)707-8304 
mfelling@cmpa.com 


Organizational  and  technical 
changes  in  recent  years  have 
brought  about  “a  major 
reduction  in  adjustments 
and  credits.”  —  dena  greenawalt 

The  Arizona  Republic 
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A  m-m  IIE1IIEN  OF 

EDITOOUL IMOONINO 

Some  say  the  profession  rose  to  the  occasion,  while  others 
don’t  see  much  improvement  since  the  attacks  on  America 

BY  DAVE  ASTOR 


posed  to  be  a  voice  of  other  possibilities.” 
The  Washingtonian  said  more  creators 
should  raise  questions  such  as  why  Amer¬ 
ica  is  hated  in  some  parts  of  the  world. 

A  few  artists,  such  as  Steve  Benson  of 
The  Arizona  Republic  in  Phoenix  and 
United  Media,  have  swum  against  the 
hyperpatriotic  tide  —  and  gotten  lots  of 
flak.  Jim  Borgman  of  The  Cincinnati 
Enquirer  and  King  Features  Syndicate 
did  a  cartoon  showing  one  driver  in  a  ftiel- 
efficient  car  and  another  in  a  gas-guzzling 
SUV^  sporting  American  flags  and  bumper 
stickers.  The  title:  “Choose  the  patriot.” 

Telnaes  said  a  number  of  cartoonists 
have  done  strong  work  decrying  the 
stereotyping  of  Arabs  and  Muslims. 


JUST  AFTER  SePT.  11,  MANY  EDITORIAL  CARTOONISTS  WERE 

praised  as  understandably  emotional  or  criticized  as 
unoriginal  for  drawing  the  Statue  of  Liberty  weeping. 

After  getting  that  image  out  of  their  systems,  did 
creators  subsequently  rise  to  the  occasion?  The 
verdict,  as  it  was  almost  five  months  ago,  is  mixed.  ^ 

Association  of  American  Editorial  Cartoonists  /  . 

(AAEC)  President  Scott  Stands  said  “85%”  of  his  /  Vou'ixi^VEibGE' 
peers  have  done  “extraordinary”  work  since  Sept.  I  YOUR  fiSfMBLANOl 
11.  “I  couldn’t  be  prouder,”  said  The  Birmingham  1 

(Ala.)  iVcK's/CopleyNew's  Service  creator.  stereotyping”  of  \ 

Whv?  Stantis  noted  that  most  cartoon-  Arabs  and  Muslims.  \  NERVOUS. 


(Ala.)  iVcK's/Copley  New's  Service  creator. 

Why?  Stantis  noted  that  most  cartoon¬ 
ists  sensibly  backed  the  Afghanistan  war 
because  America  was  justified  in  respond¬ 
ing  to  the  Sept.  11  attacks  and  the  w'ar  has 
been  "incredibly  successful.”  He  added 
that  creators  haven’t  been  “lackeys  of  the 
government”  as  they  question  military- 
tribunals  and  threats  to  civil  liberties. 
Stantis  also  praised  cartoonists  for 
creating  memorable  post-Sept.  11  images 
and  not  descending  into  “wrathful 


'  TMSMSIR- 
VOUUmVEToGETOff. 
YOURfiSEMaANOElO 

rmommojy 

BOMBER  (SMAWMO 

\  NERVOUS. 


V.  Cullum  Rogers  of  The  Independent 
Weekly,  Durham,  N.C.,  said  some  car¬ 
toons  have  changed  since  Sept.  11.  “Edito¬ 
rial  cartoons  are  a  barometer  of  what’s  in 
the  news,”  noted  AAEC’s  secretary- 
treasurer  and  its  Notebook  editor.  “There’s 
a  greater  concentration  on  issues  of  sub¬ 
stance  and  less  on  ephemera  and  trivia.” 
\  Rogers  is  not  seeing  more  “cleaving 
\  to  the  government”  than  before  Sept. 
Pf  \  11.  “The  hawks  continue  to  be  hawks, 
Q  \  doves  continue 

'  \  w  Y  to  be  doves,”  he  said. 


VT  SEEKS 
L\VCE.C><t< 

-fESmftY,. 


But  2001  Pulitzer 

Prize  winner  Ann  Telnaes  - 

feels  cartoonists  aren’t  doing  much  better 
or  worse  than  before  Sept.  11.  She  said 
the  good  ones  are  still  good,  and  the 
not-so-good  ones  remain  not  so  good. 

Telnaes  noted  that  a  number  of 
cartoonists  continue  to  offer  “silly  gags” 
(such  as  jokes  about  smelly  shoes  at 
airport  checkpoints)  rather  than  strong, 
thought-out  opinions. 

The  Tribune  Media 
Services  creator  added 
that  some  cartoonists 
—  whether  due  to  their 
own  inclinations  or 
pressure  from  editors 
or  readers  —  have  done 
too  much  cheerleading 
for  the  Bush  adminis¬ 
tration  and  America. 
“We  shouldn’t  be  flag- 
wavers,”  she  said.  “You 
can  do  that  in  your  per¬ 
sonal  time  —  I  flew  a 
flag  —  but  not  in  your 
cartoons.  We’re  sup- 


What  do  people 


who  are  not  at  the  drawing  board  think? 

Cartooning  critic-historian  R.C.  Harvey 
said  creators  have  eased  up  on  President 
Bush  since  Sept.  11.  “It  seems  to  me  that 
George  II  is  less  often  the  object  of 
ridicule  in  editorial  cartoons  these  days,” 
he  said.  “In  fact,  he  has  gone  from  being  a 
regularly  featured  character  to  a  seldom 
seen  one”  —  left  offstage  perhaps  because 
it’s  hard  to  portray  Bush  as  heroic. 

But  Harvey  hasn’t  noticed  an  overall 
improvement.  “Since  Sept.  11  changed  our 
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world,  it  ought  also  to  have  [made] 
editorial  cartoons  harder  hitting  and  less 
frivolously  comedic,”  he  said.  “I’m  afraid  I 
don't  see  that.”  Like  Telnaes,  he  feels  good 
creators  remain  good  —  with  “more 
target*  worthy  of  their  efforts”  —  and 
“mediocre  ones  remain  mediocre.” 

Ralph  L.  Lowenstein,  dean  emeritus  of 
the  University  of  Florida’s  College  of 
.lournalism  and  Communications,  said: 
“Since  I  have  a  very  low  opinion  of...  edi¬ 
torial  cartooning,  I  cannot  say  cartoonists 
have  done  better  or  worse  since  9/11- 
Their  profession  is  one  that  succeeds  best 
by  reducing  the  most  serious  issue  of  the 
day  to  a  one-line,  ver\'  ftmny  joke.  When 
they  do  not  succeed,  they  reduce  the  most 
serious  issue  of  the  day  to  a  one -line 
statement  that  is  not  veiy'  funny  at  all.” 
Lowenstein  does  feel  many  cartoons  have 
been  “stereotyping  and  demonizing  the 
‘enemy’  by  drawing  them  with  big  noses 
that  would  make  [Nazi  newspaperman] 
Julius  Streicher  dance  with  joy  from  the 
hellish  pit  in  w'hich  he  now'  resides.” 

Some  caricatures  can  indeed  cross  the 
line.  But  Telnaes  said  exaggerating 
people’s  features  is  an  integral  part  of 
editorial  cartooning.  11 


New  strip  for 
artist  of ‘Tank’ 

44  McNamara”  artist 

I  Bill  Hinds  is  now  also  doing 
-Ml.  his  own  comic  strip  for 
Universal  Press  Syndicate. 

“Cleats”  is  about  kids’  soccer  —  a  sport 
coached  by  Hinds,  a  father  of  three.  The 
comic  already  runs  in  about  65  papers. 

T-shirts  with  Day’s  9/11 
CARTOON  BRING  IN  $250GS 

A  Bill  Day  editorial  cartoon  about 
Sept.  11  has 
raised  more 
than  $250,000 
for  the  Twin 
Towers  Fund 
(TTF)  benefit¬ 
ing  the  families 
of  New  York’s 
uniformed 
services. 

The  Commer¬ 
cial  Appeal  in  Bill  Day’s  helpful  art 


IF  YOUR  GOAL  IS  TO  TELL  YOUR 
COMMUNITY’S  STORIES,  WHRT  RRE 
YOU  DOING  TO  REACH  YOUR  GOAL? 

BEEN  TO  POYNTER? 

Reporting  &  Writing  the  Untold  Stories 

May  5-10,  2002 

Application  Deadline:  March  8,  2002 

Newspaper  reporters  and  editors  will  improve  their  ability 
to  report  and  write  about  issues  such  as  class,  race, 
ethnicity  and  culture.  You’ll  get  tips  on  how  to  develop 
listening  posts  in  your  community  so  that  you  can  present 
a  variety  of  authentic  voices.  You'll  practice  interviewing 
and  communications  skills  and  experiment  with  writing 
techniques  to  make  untold  stories  well-told  ones. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BETTER  JOURNALIST 

poynter.org/seminars/app.htm 


DON’T  MISS  THE  APPLICATION  DEADLINE.  APPLY  TODAY. 


Memphis,  Term.,  put  the  cartoon,  show¬ 
ing  firefighters  raising  the  American 
flag  at  Ground  Zero,  on  $12  T-shirts 
(http://www.gomemphis.com;  click  on 
“Opinion”).  All  proceeds  go  to  the  TTF. 

Day’s  Com  mercial  Appeal  work  is 
distributed  by  United  Media. 

Columns  cover  economics, 
POLITICS,  AND  New  York 

The  New  York  Times  Syndicate 
(NYTS)  is  offering  two  new  columns. 

One  is  by  Peruvian  economist 
Hernando  de  Soto,  author  of  The 
Mystery  of  Capital:  W^y  Capitalism 
Triumphs  in  the  West  and  Fails 
Everywhere  Else.  His  monthly  feature, 
available  in  English  and  Spanish, 
focuses  on  economic  and  political  issues. 

The  other  column  is  a  guide  to  and 
commentary  about  New  York.  It’s  by 
Katia  2^ro,  a  Brazil  native/New  York 
resident  who  writes  about  New  York  for 
Brazilian  papers  and  in  books.  Her 
ever>'-other-week  feature  is  the  first 
NYTS  has  offered  in  three  languages: 
English,  Spanish,  and  Portuguese. 


et  cetera  . . . 

The  Washington  Post  said  hundreds 
of  readers  contacting  the  newspaper 
made  a  “persuasive”  case  to  restore 
two  comics:  “Tank  McNamara”  by  Jeff 
Millar  and  Bill  Hinds  of  Universal  Press 
Syndicate  and  “Six  Chix”  by  six  cartoonists 
with  King  Features  Syndicate.  ...  “Non 
Sequitur”  by  Wiley  Miller  of  Universal  will 
reach  its  10th  anniversary  Feb.  16. ...  The 
Ohio  State  University  Cartoon  Research 
Library  marks  its  25th  anniversary  this  year. 
...  Tribune  Media  Services'  On  the  Mark 
Media  signed  deals  with  Time  For  Kids 
magazine  (to  provide  content  to  the 
“KidNews  OnePages”  and  “Kids  Element” 
package  syndicated  by  Knight  Bidder/ 
Tribune  Information  Services)  and  with 
CNET  Networks  (to  supply  content  to  the 
“US  Express”  personal-technology  page). ... 
The  New  York  Times  Syndicate  (NYTS)  is 
offering  the  Scientific  American  News 
Service,  with  features  from  the  157-year-old 
magazine.  ...  To  help  America  reduce  its 
dependence  on  foreign  oil  in  the  wake  of 
Sept.  11,  “Drive  It  Forever”  columnist  Bob 
Sikorsky  added  fuel-saving  tips  to  his  NYTS 
feature. ...  NewsEdge  is  offering  content 
from  The  New  York  Times. 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


ion  /Hfirn  f  lived  until  tjouve  seen 
L^jOO-p/ns  media  members  searf’dinen 
an  (di-i/on-ean-eat  buffet  Inneh." 

BILL  SIMMONS,  ESPN.COM,  AT  THE  SUPER  (SUPPER?)  BOWL 


Barham:  No  jokes  about  killing  stories,  please 

One  paper’s  hard  cell  approach 

During  his  14  years  as  a  Concord  (N.H.) 
Monitor  columnist,  Ray  Barham  wrote  about 
everything  from  cats  to  spousal  jealousy.  But 
what  separated  him  from  fellow  writers  wasn't 
his  quick  wit  or  deep  philosophy.  It  was  his 
newsroom:  a  six-by-lO-foot  cell. 

Barham's  column,  in  fact,  might  have  had 
the  most  unique  tag  line  in  the  business,  casually 
informing  readers  that  he  was  “serving  a  life 
sentence  in  state  prison.” 

A  convicted  murderer  sentenced  to  life 
without  parole  in  1983  for  killing  his  estranged 
wife's  boyfriend,  Barham  was  given  the  unusual 
opportunity  in  1987  of  writing  a  column  from 
prison.  “It  seemed  to  me  that  there  was  some 
value  to  having  someone  on  the  inside,”  Monitor 
Editor  Michael  Pride  said  about  Barham,  whose 
column  (written  on  a  word  processor)  ran 
about  once  a  month.  “Ray  was  a  superb  writer 
and  a  careful  reporter.” 

The  paper's  window  into  prison  life  ended 
Jan.  28  when  Barham  died  of  cancer  at  72. 

Pride  often  visited  him  in  the  prison  infirmary 
in  his  final  days. 

Although  complaints  were  common  that 
Barham  shouldn't  be  given  a  column  because  of 
his  criminal  background,  he  earned  several 
journalism  awards,  including  first-place  honors  in 
a  2000  New  England  Associated  Press  contest. 
“He  had  many  more  defenders  than  critics,” 

Pride  told  E&P.  A  former  trumpeter  who  loved 
both  Dixieland  and  Bach,  Barham  claimed  he 
once  started  an  English-language  newspaper  in 
Mexico  for  tourists. 

Most  of  Barham's  musings  focused  on  prison 
life,  but  often  went  beyond  the  typical  issues.  He 
explored  the  life  of  a  prison  priest,  for  example, 
and  the  effect  of  a  murder  conviction  on  an 
inmate's  family.  He  also  broke  several  stories  and 
offered  an  inside  view  of  prison  events,  including 
reports  on  a  riot,  a  drug  overdose,  and  an 
inmate’s  murder.  Said  Pride,  “The  quality  of  his 
work  was  consistent.”  —  Joe  Strupp 


Photo  of  the  iceek 


JAMAL  ARURI,  AGENCE  FRANCE-PRESSE 

The  symbolism  is  almost  too  perfect,  as  a  Palestinian 
woman  appears  trapped  by  the  elements  on  several  levels. 
Here  she  steps  past  an  Israeli  tank  in  the  streets  of  the  West 
Bank  town  of  Ramallah,  a  day  after  the  Israeli  forces  invaded  the 
town,  and  gets  soaked  in  the  bargain.  The  umbrella  seems  to  be 
making  its  own  statement.  —  Greg  Mitchell 
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Getting  It  Right 


White  House  retreats  on  military  tribunals  after  newspaper  reports 


WITH  POLLS  SHOWING  STRONG  PUBLIC  SUPPORT 
for  the  Bush  administration’s  war  on  terror¬ 
ism  —  at  home  as  well  as  abroad  —  U.S. 
Attorney  General  John  Ashcroft  opened  his 
Dec.  6  testimony  before  the  Senate  Judiciary 
Committee  with  the  grave  charge  that  those  who  criticize  him  and 
President  Bush  on  civil-liberties  grounds  “erode  our  national 
unity  and  ...  give  ammunition  to  America’s  enemies.” 

Unintimidated,  the  print  press  —  considerably  more  often  and 
at  greater  lengths  than  TV  —  has  reported  mounting  criticism  of 


the  presidential  order  authorizing  military 
tribunals  for  noncitizens  accused  of  involve¬ 
ment  with  terrorist  acts.  Other  administra¬ 
tion  measures  also  have  been  under  fire. 

A  particularly  effective  analyst  of  the 
constitutionalitj  of  the  militaiy-tribunals 
edict  has  been  TheNexc  York  Times 
columnist  William  Safire, 
writing  of  “Bush’s  cockamamy 
order  to  deny  the  rule  of  law 
and  public  trial  to  those  accused 
of  terrorism.”  Accurately  self- 
described  as  “a  libertarian 
conserv'ative  Republican 
contrarian  iconoclast,”  Safire, 
with  jeremiads  from  his  pulpit 
at  the  Times  —  along  with 
caustic  editorials  in  the  Times, 

The  Washington  Post,  and  The 
Washington  Times,  among  other  papers  — 
alerted  Defense  Secretaiy-  Donald  H. 
Rumsfeld.  He  is  in  charge  of  drafting  the 
regulations  for  the  tribunals.  Rumsfeld 
sought  the  advice  of  William  H.  Webster, 
former  director  of  the  FBI  and  CIA,  and 
Lloyd  Cutler,  adviser  to  several  presidents. 

The  result,  as  leaked  to  the  press  by  the 
Defense  Department,  is  that  the  final  rules 
—  unlike  the  sweeping  original  order  — 
may  require  a  unanimous  verdict  (not  two- 
thirds)  for  imposing  the  death  penalty  and 


proof  of  guilt  beyond  a  reasonable  doubt, 
as  in  civilian  courts,  rather  than  merely 
evidence  with  “probative  value  to  a  reason¬ 
able  person.”  The  original  order  allow^ed 
appeals  only  to  the  president  and  secretary' 
of  defense,  but  the  new  proposal  calls  for 
a  three-judge  military  appellate  panel. 
Opponents  will  still  have 
grounds  for  complaint.  Among 
them,  as  constitutional  law 
professor  Herman  Schwartz 
pointed  out  in  The  Nation,  “the 
tribunal  still  may  admit  single, 
double,  and  triple  hearsay” 
evidence  —  rumors,  gossip  — 
that  a  witness  cannot  verify. 

Meanwhile,  despite  the 
attorney  general’s  implication 
that  dissenters  are  unpatriotic, 
the  press  continues  to  reveal  such  decidedly 
controversial  Ashcroft  decisions,  made 
without  his  consulting  Congress,  as  the 
reintroduction  of  the  FBI’s  COINTELPRO 
operations.  This  counterintelligence 
program,  active  from  1956  to  1971,  allow'ed 
the  FBI  to  not  only  monitor  political  and 
religious  groups  opposing  government 
policies  but  also  infiltrate  and  disrupt  these 
organizations.  The  aim  was  to  reveal  any 
communist  ties  of  these  groups,  but,  as  a 
reporter  covering  COINTELPRO,  I  can 


attest  that  most  of  the  dissenters  were  in¬ 
volved  in  civil-rights  and  anti-war  activities 
that  acutely  displeased  J.  Edgar  Hoov'er. 
There  were  no  links  to  the  Kremlin. 

At  last,  in  1975,  the  Senate  Select 
Committee  to  Study  Governmental  Opera¬ 
tions  with  Respect  to  Intelligence  Actmties, 
after  investigating  COINTELPRO,  report¬ 
ed  that  it  was  “a  sophisticated  vigilante 
operation  aimed  squarely  at  preventing  the 
exercise  of  First  Amendment  rights  of 
speech  and  association.”  Committee  Chair¬ 
man  Frank  Church  of  Idaho  pledged:  “The 
American  people  need  to  be  reassured  that 
never  again  will  an  agency'  of  the  govern¬ 
ment  be  permitted  to  conduct  a  secret  war 
against  those  citizens  it  considers  threats  to 
the  established  order.”  But  Frank  Church 
could  not  envision  John  Ashcroft. 

On  Dec.  3,  The  Wall  Street  Journal  (“Jus¬ 
tice  Department  Considers  Stepping  Up 
Monitoring  of  Religious,  Political  Groups”) 
revealed  that  under  the  new  COINTEL¬ 
PRO,  the  FBI  will  no  longer  have  to  abide 
by  post-Church  “Justice  Department  regu¬ 
lations  requiring  agents  to  show'  probable 
cause  that  a  crime  was  afoot  before  spying 
on  political  or  religious  organizations.” 

How'ever,  as  a  result  of  the  press’  refusal 
to  be  silenced  by  the  attorney  general.  The 
New  York  Times,  in  a  Dec.  12  Page  One 
story  on  a  Times-C&S  News  poll,  reported 
that  “Americans  are  willing  to  grant  the 
government  wide  latitude  in  pursuing 
suspected  terrorists,  but  are  wary  of  some 
of  the  Bush  administration’s  recent  coun¬ 
terterrorism  proposals  and  worried  about 
the  potential  impact  on  civil  liberties.” 

In  1866,  the  U.S.  Supreme  Court  (in  “Ex 
parte  Milligan”)  decided  that  Abraham 
Lincoln’s  suspension  of  habeas  corpus 
during  the  Civil  War  and  his  using  military’ 
tribunals  to  try’  opponents  of  his  policies 
were  unconstitutional.  Said  the  court:  “The 
Constitution  of  the  United  States  is  a  law 
for  rulers  and  people,  equally  in  war  and  in 
peace,  and  covers  with  the  shield  of  its 
protection  all  classes  of  men,  at  all  times, 
and  under  all  circumstances. ...  In  no 
other  way  can  w'e  transmit  to  posterity’ 
unimpaired  the  blessings  of  liberty',  conse¬ 
crated  by  the  sacrifices  of  the  Revolution.” 

In  agreement,  the  American  press  is 
giving  University'  of  Chicago  Law  School 
graduate  John  Ashcroft  a  postgraduate 
course  on  the  Bill  of  Rights.  II 
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